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WE SPECIALIZE IN FINANCING
CAMPGROUND EQUIPMENT
AND DEBT REFINANCING

Benefits of Equipment Financing

Finance Cabins, Golf Carts, Direct TV, Broadband, Landscaping Equipment
and any Equipment Needed to Operate Your Campground

You do NOT have to refinance your existing mortgage

The transaction is fast!

The collateral is the equipment being financed

You select the lease term ranging from 2 — 5 years

Your campground owns the equipment at the end of the lease term

The key is that the income derived from what is being leased exceeds
the lease cost so it creates positive cashflow!

YYYYYY Y

Take advantage of historic low interest rates
fo refinance dll business debt!

»»»»»»»»

Paul Bosley, Managing Member
paul@businessfinancedepot.com
www.businessfinancedepot.com et ac . . B
(800) 788-3884 B -
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WHAT'S HAPPENING | ARvC PERSPECTIVE [N

Get Ready to Rock...

Fall is in the air, which means it is almost time for ARVC’ biggest event of the year—the 2020 Outdoor Hospitality Conference and Expo
(OHCE), coming to a computer screen near you November 2-5.

That's right, this year OHCE is going virtual out of respect for everyone’ health and safety as our world continues
to battle the COVID-19 pandemic. You might be thinking, “Yeah, I've attended virtual meetings this
past year and they're pretty boring,” but don't believe for a minute ARVCss is going to be like all
the rest.

We've been planning this event for months and while it was a very difficult deci-
sion to not see everyone in Daytona Beach as originally planned, true to fashion, the
ARVC team has tackled this virtual challenge in ways you've never seen before.

To begin with, pricing has been greatly reduced to make this year’s event
affordable for everyone. If you've never experienced OHCE because of the cost
of travel, inability to leave your campground or you just simply were not inter-
ested, this year could be your ticket to lean in and see what it’s all about. Even
with pricing that is so reasonable for the primary registrant, we have included
an even lower rate for add-on members of your campground too, like family
and employees.

Our expo has some very unique twists this year too, including a unique
way for qualifying campground members to potentially obtain free admission
to OHCE through our industry-first Hosted Buyer Program.

In an effort to offer aid to our industry partners, we've planned a rebate back
to all participating state associations from registration proceeds, and a portion
of every registration will also include a donation to the ARVC Foundation to aid
campground disaster relief efforts.

Our keynote is famed speaker Gretchen Rubin, author of NY Times bestsellers
The Four Tendencies, Better Than Before and The Happiness Project, to help you be resil-
ient in both your personal and professional life.

I am keenly aware of the slow start of the camping season this year during spring
and early summer many of you had due to COVID-19. The ARVC team was in your corner
every step of the way, working closely with our industry partners and state associations to
ensure you opened as soon as possible after some very stringent executive orders
issued by state governors.

This year’s conference will be different of course, but in so many
good ways. We're excited about the unique opportunities a vir-
tual conference will give everyone—attendees and exhibi-
tors—and look forward to seeing many of you who hav-
en’t made it to an OHCE recently (or maybe this will
be your first!).

So don't delay. Make a commitment to
register for OHCE2020 today.

I look forward to seeing you all from
a distance, knowing we’ll be together
again soon.

Regards,

Paul Bambei
ARVC President and CEO

FALL 2020
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® CONFIDENCE BUILDERS

I want to thank you for the GREAT job
on the Prospective Owners Workshop,
it was very beneficial! Our group is get-
ting closer and closer to pulling the trig-
ger on developing our first RV resort.
ARVC has been crucial in giving us the
confidence needed to start this new di-
vision.

- Devin Huffines, Huffines RV Park,
Dallas, Texas

® POWERFUL MEMBERSHIP

I just wasn't aware how powerful
my membership was until POW
(Prospective Owners Workshop).

-Erin Rees, Associate Member,
Houston, Texas

f cocampINGAMERICA
Anvil Campground loves GoCamping
America.com! A lot of our guests find us
on there. Thank you!

-Chris Jump, Anvil Campground,
Williamsburg, Va.

. THANK YOU
I just wanted to call and thank you for
all the support you all are doing for the
industry. ARVC is wonderful and I really
appreciate all you do.

- William Cable, OHM,
Austin Lake RV Park and Cabins,
Toronto, Ohio

Share your insight and feedback on
hot topics throughout the industry!

f INCREDIBLY EXCITED

We have really appreciated the over-
flow of support from ARVC. We are so
nervous to make such a big change but
are incredibly excited to have such an
amazing group of individuals help us
out! Dalton’s RV sends many thanks!

-Jenna Frederickson, Dalton’s
RV Center and Jackalope Campground,
Sheridan, Wyo.

® SUPPLIER COUNCIL
SPEAKING OPPORTUNITIES

Thank you for selecting me to serve as
one of instructors at ARVC’s Perspec-
tive Owners Workshop (POW) to teach
“How to Prepare and Finance a New RV
Park and Campground.” Since the June
4th event, I have communicated with
several attendees who had additional
questions related to financing a new
or purchasing an existing RV park and
campground. [ am also pleased to report
that I am now collaborating with some
of my fellow POW instructors to assist
our respective clients which is an unex-
pected result of participating as a POW
instructor!

I am also proud of being selected
to teach at the 2019 and 2020 National
School in Myrtle Beach, S.C. Our com-
pany has been a Supplier Council Mem-
ber for several years and we thoroughly
enjoy being a contributing member of
the ARVC community!

- Paul Bosley, Business Finance
Depot, Mount Dora, Fla.

What is the best thing
on your family’s
Thanksgiving table?

“Uncle Barry’s Cheese
Cake! Passed down

to Alesha Reeves who
makes sure we all con-
tinue to enjoy it!”

-Stella Shorts, Norwood
Campground, Norwood, N.C.

“German potato salad! A
family recipe passed down
for generations.”

-Kim Wootteon, Right Coast
Creative, Selbyville, Del.

“Pumpkin Ice Cream pie.
It's my mother-in-law’s
recipe. Mmmmm!”

-Ann Streber, Leisure Valley RV
Resort, Casa Grande, Ariz.

“We put on Thanksgiv-
ing dinner for any camp-
ers here. My favorite
thing on the table is all
the elbows from people
who are ‘strangers’ that
become friends over that
meal.”

-Beth Muschinski, Frog Hollow
Campground & RV Park,
Grenada, Miss.

Have your voice heard! Submit your thoughts and feedback at
arve.org/feedback and inferact with us on social medial

VOICE FALL 2020



$Arve

National Assocation of RV Parks & Campgrounds

OUTDOOR

HOSPITALITY

Conference & Expo
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Our 2020 Outdoor Hospitality Conference and Expo (OHCE)
is moving to a virtual format! This exciting, first-of-its-kind
event will take place the first week of November, the same dates
as our originally scheduled conference.

We've hit the ground running to fully leverage all of the
new opportunities our state-of-the-art online platform will now
make possible, including connecting campground owners and
managers from around the globe! Here are answers to some
questions you may have:

WILL SWITCHING TO A VIRTUAL FORMAT LOWER THE
COST FOR ATTENDEES TO PARTICIPATE?

Yes! With even more access to education sessions at a reduced
cost, it’s like hitting the jackpot! Early bird pricing is just $199
for the first 500 attendees, and then $299 after that. And this
year, you can bring your whole staff at just $49 (early bird) for
each additional registration! And don’t forget about the Hosted
Buyer option where you could attend for FREE!

WILL | NEED TO BE IN FRONT OF MY COMPUTER OR
DEVICE THE WHOLE TIME TO GET THE FULL BENEFIT?
Not at all. Every single session will be recorded this year so
you can decide which ones you want to participate in live and
which you'd like to catch the recording of later!

WILL | STILL BE ABLE TO INTERACT WITH THE
PRESENTERS AND OTHER ARVC MEMBERS?

YES! Our virtual platform will provide you with opportunities
to connect with vendors and fellow attendees and even stay
connected with your team as each member attends different
sessions or meetings.

OUR 2020 OUTDOOR HOSPITALITY
CONFERENCE & EXPO IS GOING TO BE

VIRTUALLY AMAZING!

WHAT ABOUT SOME OF THE EVENTS

FROM LAST YEAR LIKE THE RESERVATION

SYSTEM PANEL AND THE TAKEAWAY TOURS?2

Yes, we'll be offering them again! The Takeaway Tours will be
virtual with Q&A and are included in your registration! The
Reservation System Panel was one of our most popular sessions
last year, so you can count on it being in the lineup!

I ALWAYS LOOK FORWARD TO THE EXPO. HOW
WILL A VIRTUAL EVENT HELP ME LEARN WHAT
VENDORS HAVE TO OFFER?
This years exhibitors will be ready to answer your product
questions, just as they have in years past. On your own time,
you will still be able to peruse the newest products, take a look
at 2020-2021 catalogs and more. During open Expo hours,
exhibitors can host live demos, answer questions and even host
small group and one-on-one meetings to really get down to
business.

If you're a decision maker at your park, you can register to
be a Hosted Buyer an get matched up to attend pre-scheduled
meetings with vendors selling exactly what you're looking for.

HOW DO | BECOME A HOSTED BUYER

TO GET FREE REGISTRATION?

It’s easy! Simply select the “Hosted Buyer” ticket at registration.
You will be asked for basic contact information, details about
your campground and your role as a decision maker, to help us
match you up with the best vendors.

All applications will be reviewed and you'll be notified
within one week to let you know if you qualify. If you are se-
lected as a Hosted Buyer and attend a minimum of five-ten
pre-scheduled virtual vendor meetings at the OHCE2020 virtu-
al trade show, your registration fee will be refunded.

HOW DO | REGISTER FOR OHCE2020¢

That's easy! Just go to arve.org/ OHCE. You'll also find complete details

about our Hosted Buyer Program and how you can earn FREE registration.




MEET OUR
OHCE2020

- KEYNOTE
SPEAKER,

NY Times Bestselling Author

In a year that provided so many new challenges for
our members, we wanted to make sure we found the
ideal keynote speaker to help you navigate these
changes and we succeeed! Our keynote speaker this year
will be Gretchen Rubin, the author of three NY Times best-
selling blockbusters, The Four Tendencies, Better Than
Before and The Happiness Project. She also co-hosts
a top-ranking, award-winning podcast, “Happier with
Gretchen Rubin.”

Rubin’s keynote address will focus on resiliency
and finding the positive attitude to overcome adversity.
She will also interact with ARVC members before and
after the conference through interviews, videos and more
to create a well-rounded conversation.

“I'm really looking forward to the opportunity to
talk to the ARVC community at OHCE,” Rubin says. “The
anxiety, disruption and uncertainty around the COVID-19
pandemic have been a challenge for the country and the
whole world. In my talk, I'll highlight concrete steps we
can take, as part of our ordinary routines, to help boost
our resiliency and energy. Some simple steps—things
that don’t take much time, energy or money—can make
a big difference.”

“Our industry is one that focuses on the happiness of
ourguests and providing thatescape to tranquility thatonly
camping can provide,” says ARVC executive director of
education and events Paula Horwitz. “We need to make
sure we are ready for the challenges that will arise and
have the right attitude to create parks and employees
that deliver. Gretchen is an outstanding speaker. Her
years of work in this field make her the perfect person to
address our membership in November and to prepare
our industry for another year.”

THE FOUR
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B \WHAT’S HAPPENING | 2020 OUTDOOR HOSPITALITY CONFERENCE & EXPO

| THETOP 7 REASONS

Nafional Asocition of R Parks & Campgrounds

ournoon YOU WON'T WANT
&% 10 MISS OHCE2020

§

INTERACTIVE EDUCATION SESSIONS.

Our education sessions will be even more exciting than ever before! With the opportunity for our speakers to
prepare videos and other interactive elements, these sessions will be much more than a PowerPoint presentation.

NO MORE FOMO (FEAR OF MISSING OUT).
This year, EVERY SINGLE SESSION will be recorded and available for viewing by registered attendees! You
don’t have to worry about missing out on any of our information-packed education sessions!

HOSTED BUYER OPPORTUNITIES.

These virtual vendor meetings will ensure you get the one-on-one time you need to make the most well-informed
business decisions for your upcoming season. PLUS, you could attend OHCE for free!

TAKEAWAY TOURS INCLUDED!

This year’s Takeaway Tours are included in your registration fee, so you can tour some of the best ARVC
member-parks from the comfort of your home or office.

THE ARVC FOUNDATION AUCTION.

This year, it will be happening all week long via online virtual bidding! Be sure to watch for more details!

MORE LEARNING OPPORTUNITIES FOR YOUR TEAM.

With our new low price points, you have the opportunity to bring employees and other key team members for
just $49* each! (*Limited time offer! Prices increase to $59 soon!)

SCHOLARSHIPS!
Check out ARVCFoundation.org for details on unique scholarship opportunities to help get your entire team
to OHCE for learning, growth and camaraderie!

I
2
3
4
S5
6
7

Best of all, this year’s OHCE will make it easy and convenient for you to catch up on the latest industry

trends, best practices and to learn about the newest products and services for your park. You won't
want to miss it Register today at arve.org/ OHCE.




DON’'T GET

CAUGHT WITHOUT
A MUSIC LICENSE!

It's time to purchase or renew your 2021 Combined
Music License at ARVC’s Exclusive Reduced Rates!

RENEW OR ENROLL AT ARVC.ORG/MUSIC
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Making Contactless Payments

N

WORK FOR YOUR PARK

The COVID-19 pandemic has changed
many of the ways ARVC member-parks
do business, and that includes the pro-
cessing of payments. The World Health
Organization (WHO) has advised
against the use of cash, paper checks
and touching public terminals like
point-of-sale systems and ATMs since
the surfaces of these items could poten-
tially carry the virus.

Digital solutions such as mobile
card readers and contactless payment
processing provide much safer options
for your staff and guests to use. Accord-
ing to Payments Source, a news and in-
formation resource for payments and
financial-service professionals, busi-
nesses who have been trying to go dig-
ital may see a more rapid adoption rate
if their offerings can reduce the risks of
transmitting the coronavirus through
human interactions.

Mobile card readers link to your
mobile device and accept mag-stripe
and chip cards to make it easier for
guests to pay for their sites and ser-
vices curbside or at their campsite. In
addition, if your park already accepts
chip cards through your point-of-sale
terminals, you are most likely already
capable of offering the option for “tap
and pay” contactless payments. Just
look for the symbol shown in the photo
above or the word “tap” on the termi-

FALL 2020 VOICE

nal screen to verify that you can accept
contactless payments.

Infintech is an ARVC Member
Benefit Provider (MBP) that offers pay-
ment processing solutions that inte-
grate with most campground software
and reservation systems. The company
can provide nearly 30 percent in pay-
ment processing savings, EMV credit
card terminals and processing equip-
ment that can accept contactless pay-
ments, virtual terminals and mobile
processing solutions. Infintech also
offers a comprehensive PCI program
for data security and can facilitate gift
card processing and next-day funding
(some restrictions apply). Live, ded-
icated support is available to answer
any questions campground owners or
managers may have.

“Working with ARVC members
for the last few years has been very re-
warding,” says Russ Rybolt, account
manager for Infintech. “I thrive on pro-
viding merchants with knowledge and
best practices about card acceptance
that not only provides savings, but also
protects their business, staff and cus-
tomers. Infintech helps merchants re-
ceive the lowest processing rates, shield
themselves from chargebacks, and of-
fers ARVC members processing equip-
ment and gateways at our reseller costs,
so they are not incurring a big expense

when an upgrade is needed. As always,
Infintech is here to help merchants pre-
pare, pivot and prosper.”

As Infintech says on its website,
“Camping is an Adventure. Accept-
ing Payments Shouldnt Be.” For more
information about Infintech’s prod-

Russ
visit

ucts and services, contact
Rybolt at 615-881-6566 or
Infintechllc.com/arvc.

| thrive on
providing
merchants with
knowledge and
best practices
about card
acceptance that
not only provides
savings, but also
protects their
business, staff
and customers.



MORE WAYS TO PROTECT YOUR

GUESTS AND YOUR STAFF

As the COVID-19 virus continues to impact the way we live and run our businesses, products such as disinfecting systems, hand sanitizers
and Personal Protective Equipment (PPE) are now more important than ever. Here is a list of ARVC Member Benefit Providers (MBPs),
Supplier Council members and Partners that offer services and exclusive discounts to ARVC members.

DISINFECTING SYSTEMS

ARVC Member Benefit Provider, PURIFYD®SYSTEMS, offers innovative products that provide effective, three-
point total coverage for RV parks and campgrounds to safely, easily and effectively eliminate, then manage,
the build-up of contaminants and pathogens in the spaces occupied by guests and staff.

HAND SANITIZER

ARVC's newest Member Benefit Provider Ranger Ready offers an 80% ethanol alcohol-based fine mist hand
spray utilizing the U.S. Food and Drug Administration (FDA)-recommended formula for optimum protection
from germs and bacteria that cause viruses, for use when hand washing is not available.

PERSONAL PROTECTIVE EQUIPMENT (PPE) AND OTHER PRODUCTS

The Staples Advantage program offers ARVC member discounts as well as free delivery with no minimum
order. Office Depot/ Office Max is offering curbside pickup at many locations as well as n ARVC member
digital discount card for in-store purchases.

CONTACTLESS PAYMENT AND CHECK-IN OPTIONS

Many of our member benefit providers and supplier council members, including NewBook International,
Inc., Campspot and RMS North America also offer contactless payment and check-in options to help keep
you and your guests safe during the booking and check-in process.

For more information about your exclusive ARVC member benefits, including contact information ( ] -
for each supplier, please visit the Medical/First Aid Services and Supplies, Office Supplies and : ®
Sanitation/Maintenance/Supplies sections in the ARVC Marketplace that begins on page 35. ® .

o
If you need help accessing your member information to take advantage of these discounts, please ‘e .

give us a call at 303-681-0401 or email us at membership@arvc.org.
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INDUSTRY COALITION TO ADDRESS
KEY ECONOMIC ISSUES

The Outdoor Recreation Roundtable (ORR) Benefits ARVC Members
by Leveraging the Advocacy Power of 32 Outdoor Recreation Organizations

Just in case you need further proof that
theres strength in numbers, look no
further than the Outdoor Recreation
Roundtable (ORR). Its a coalition
of 32 outdoor recreation trade asso-
ciations and organizations, including
ARVC, that have banded together to
promote the growth of the outdoor rec-
reation economy. They've got your back
as a campground owner because they’re
willing to take on tough issues and
work with legislators to address them.

ARVC staff members play very ac-
tive roles in ORR. Paul Bambei, ARVC
president and CEQ, serves on the board
of directors. David Basler, vice pres-
ident of membership and marketing,
is one of the co-chairs of ORRs Com-
munications Committee and Jeff Sims
CPO, OHC, senior director of state re-
lations and program advocacy, serves
on its Government Affairs Committee.

ORRs membership includes a
diverse cross section of organizations
representing the outdoor recreation
industry such as the American Sport-
fishing Association, Association of Ma-
rina Industries, American Trails, Out-
door Industry Association, RV Dealers
Association, RV Industry Association
and many others.

FALL 2020 VOICE

“We were really brought togeth-
er by the economic reports that show
we're a large, powerful sector,” says
Jessica Turner, executive director
of ORR, “but only when you put the
motorcycling, campground, skiing
and other industry segments together.
We're made up of thousands of small
businesses across the country, so the
executives of all these trade associations
came together and said we can be more
powerful together in terms of advocacy,
policy and messaging.”

The outdoor recreation economy
creates more than 5.2 million jobs per
year and amounts to 2.2 percent of the
United States’ gross domestic prod-
uct (GDP), which makes it larger than
agriculture, mining, utilities and broad-
cast telecommunications.

“ORR was really a development of
recognizing that we're such a big indus-
try, bigger than most, but we weren't
breaking through the national dia-
logue,” Turner says. “The campground
industry alone may not be able to move
major national policy and neither could
the hiking industry alone, but together,
when we combine the things that we
care about that we all agree on, we can
affect change and we can break through

this very loud national dialogue that’s
constantly changing and moving in dif-
ferent directions.

“Recreation is not just a ‘nice
to have, its really a ‘meed to have,”
Turner says. “The idea behind ORR
is lets find the common denominator
for all of these groups that care about
the outdoors and getting people out-
side and active and healthy and work
on those things. Maybe on the side,
each group is still working on their
trailhead issue or their disagreement
with whatever recreation entity, but at
ORR we keep it at a really high level
so that we're growing this recreation pie
to be bigger with more access to infra-
structure and funding.”

One example of ORRS concerted
efforts was the industrys response to
the COVID-19 pandemic.

“The first couple of weeks we did a
ton of outreach, checking in with trade
associations, checking in with busi-
nesses,” Turner says. “We asked them
‘what are you hearing, what’s working,
what’s not working?” and we came up
with categories of workplaces where
businesses were struggling across the
board, and where we felt like our voice
could make a difference.”



ARVC worked directly with ORR
on efforts to expand the Paycheck
Protection Program (PPP) as part of the
CARES Act—which directly helped a
vast number of campgrounds across
the country.

“‘During the early spring months
when CARES was being drafted, our
team was aware of several ARVC mem-
bers who were feeling the seasonal na-
ture of their business was a voice that
was not being heard,” Bambei says.

“We talked with these folks on
a very personal level to get actual an-
ecdotal stories and evidence of their
hardship, and also invited conversation
from some of our corporate Business
Forum partners, to provide input that
insured CARES would provide the im-
pact funding that would really help.
We purposely sought stories from
campground owners of all sizes and
from various parts of the country.”

“Some trade association needs are
very niche and we weren't seeing sim-
ilar needs across the industry,” Turner
says, “but in the case of seasonal PPP
and getting money faster to business-
es, we were just hearing it from pret-
ty much everyone. So we realized that
those were really key places to weigh in
on and that we needed hard examples
of why it wasn’t working and examples
of how it could work better.”

Next, ORR contacted members
of Congress.

“I got on the phone with represen-
tatives, and said, ‘Do you know that this
isn’t working for businesses in your dis-
trict?” They were shocked,” Turner says.
“Everyone passes legislation like the
CARES Act thinking this is the great-
est thing since sliced bread, and it not
their fault. They moved so quickly be-
cause they had to, but of course, you're
going to miss some things. They devel-
oped that bill overnight, it felt like.

“We were actually able to reach
out to the administration and Treasury
and the Small Business Administration
(SBA), and say, here are some of the
challenges and then we got some sen-
ators and congressmen to back us up.
And so the SBA got right back to us
with an interim rule where they actual-
ly made some of the changes we asked
for. And wasn't going to get us com-

plete satisfaction of where we needed
to be, so we did end up running legisla-
tion, the CARES Act II, that ultimately
passed and got us in a better place. It
really was working the administrative
side and the congressional side in tan-
dem that helped us achieve this.”

She also credits the business own-
ers in the industry who provided con-
crete examples of what wasn't working.

“Certainly, the campground indus-
try was a huge leader in providing di-
rect examples of why this didn't work.
I think on the small business side,
there is not a member of Congress who
doesn't care about those needs.

So, it wasn't like we were asking
them to support something contro-
versial. We were just saying, ‘You did
a great job with the information in the
time you had to pass the CARES Act,
but you've got to go back and make
this work for all businesses because
we're struggling now.” It was great to
bring them actual examples of what
was happening.

“The campground industry was
great at the storytelling because its so
seasonal,” Turner says. “I mean, why
would you open a campground in
March if you're not slated to open till
June just to get PPP money in your
pocket? Youre spending more money
than you're really going to get from the
program and then you're going to open
in June and have no money to support
your staff.”

“Through ORR, our input was
delivered not only to the Small Business
Administration that would ultimately
be responsible for executing CARES,
but also to the Treasury Department
and key Congressional sponsors of
the bill that we knew would be
supportive of our cause,” Bambei says.
“In the end, I feel our partnership with
ORR was both powerful and produc-
tive toward the positive outcome that
was achieved.”

ORR was also instrumental in ad-
vocating for the passage of the Great
American Outdoors Act, which was
recently passed by Congress in a rare
show of bipartisan support.

“It will provide $13 billion for out-
door infrastructure for our parks, our
waterways, our roads and bridges, any-

WHAT’S HAPPENING | ADvocacy NN

Together, when
we combine the
things that we
care about that
we all agree on,
we can affect
change.

thing on public lands that helps people
recreate,” Turner says. “It's been in the
works for a long time. Its a huge ORR
effort and its huge for people who are
visiting the outdoors, who want to have
a good experience. Its also creating
new green spaces, new projects for rec-
reation. We've done a lot to move this
bill. It’s a huge win for the industry.”

“For literally millions of small busi-
nesses located in gateway communities
near national parks and forests, includ-
ing private RV parks and campgrounds,
the passage of this historic legislation
will increase opportunities for people
to recreate outdoors and support all
businesses that make up the outdoor
recreation industry,” Bambei says.

“The Great American Outdoors Act
is historic legislation and ARVC would
like to thank those who have shown
support not only for our nation’s most
beautiful outdoor spaces but the busi-
nesses that rely on those destinations
for a large part of their success.”

Turner acknowledged the import-
ant roles ARVC staff members play in
furthering ORRS initiatives.

“Paul Bambei is very active and
up-to-speed on legislation,” she says.
“We probably work more closely on
a daily basis with ARVC than some of
our other members. They actually send
a lot of ideas to me on things we can
pitch, letters to send or op eds we can
place. They just have a really engaged
team who has a great understanding
of their membership needs and know
how to use ORR and our network the
right way. That’s what we're here for.”
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JEFF SIMS: Advocating for the
Legislative and Regulatory
Best Interests of Our Industry

If you're a longtime ARVC member, you've likely experienced firsthand the pas-
sion Jeff Sims, CPO, OHC has for our industry. As ARVC’s senior director of
state relations and program advocacy, he reviews every piece of state and federal
regulation or legislation that comes across his desk—often more than 10,000 each
year—and analyzes them for their potential impact on ARVC members.

After vetting his findings, Jeff publishes them in the ARVC State Legislative
& Regulatory Report on the ARVC website, access to which is a member-only ks cpo oHC ARVC's
benefit, indicating whether each item is fast or slow-moving and its likelihood sepior director of stafe relations
of moving on through the legislative process. To access the report, log into your  and program advocacy
ARVC profile and visit arvc.org/legislation. The goal of the report is to provide
campground owners and state executives with actionable intelligence on issues
that may impact them.

You would think that’s enough to keep Sims busy, but he also assists ARVC members on a wide range of other issues, in-
cluding but not limited to:

* Helping new and prospective park owners identify who their Authorities Having Jurisdiction (AHJs) are, how to determine
if the land they’re considering is properly zoned for the park they have in mind and how to find out what type of business
license they will need.

¢ Instructing owners how to leverage NFPA 1194®, the National Standard for Recreational Vehicle Parks and Campgrounds,
to their advantage when working with AHJs.

* Offering guidance to campground owners to help them ensure they are in compliance with the Americans with Disabilities
Act (ADA).

 Advising campground owners on the laws regarding service animals.

* Monitoring consumer product safety recalls on products used by campgrounds.

Sims also works with ARVC’s coalition
partners on national initiatives such as the
recent efforts to have RV parks and camp-
grounds designated as essential businesses.

“I'm in a unique position having been a
park owner for 40 years, a former state pres-
ident, a former state executive and a director
and former chair of ARVC, so my profession-
al career has been totally wrapped around
this industry,” he says. “I never say, T've seen
it all,” because every day I get surprised.”

If you have a question relating to leg-
islative or regulatory issues impacting your
campground, you can reach Sims at 303-
681-0401 x110 or at jeff.sims@arvc.org.

“l may not have all the answers,” he
says, “but I know who does.”

Right: Jeff Sims teaches a class on the NFPA 1194® national standard
at the National School of RV Park and Campground Management.
Far right-top: Jeff Sims meets with Deb Carter at the National School
of RV Park and Campground Management. Bottom: Jeff Sims with  §
David L. Berg, CPO (L) and Wade Elliott (R) in Washington DC.
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MEMBER NEWS | AMAZING ANNIVERSARIES

AMAING

ANNIVERSARIES

Celebrating ARVC member-parks that marked
a major milestone this year.

n 1970, when Dick Roberts retired

after spending 30 years at Beth-

lehem Steel, he and his wife Ber-
nice decided they wanted to own a
campground. A lot of blood, sweat
and tears went into achieving their
dream as they, their son Paul and Ber-
nice’s dad Edwin took an old, aban-
doned dairy farm built in 1863 and
converted it into a campground. They
opened Triple R in 1970 with 21 sites
and kept expanding until they reached
155 sites in 1990 when they sold the
campground to the Evans family.

Don and Lorrie Evans and their
family continued making improve-
ments, including an expansion in
2000, which included a facelift to the
barn and the addition of modern bath-
rooms, a new store and laundry facility
and exterior siding. More than 100 ad-
ditional sites were added, bringing the
total to 214, along with new pools, a
second bath house, a basketball court
and new roads, and the entire park
was upgraded to include full hook-
ups with cable TV. The Evans family
also opened an RV dealership and did
RV service and maintenance. As the
campground evolved into a camping

resort, Lorrie and Don left their previ-
ous jobs to focus on the business.

When the Evans’ dream of hav-
ing their kids take over the parks
operations didnt materialize, Don
and Lorrie sold the park to the Tinelli
family in 2013. The couple chose the
Tinellis based on their business plan,
even turning down a higher offer be-
cause they didn’t want their park to be
flipped—they wanted to see it grow
and remain family run.

John and Jennifer Tinelli left
their corporate lives and relocated to
the park with their sons Wyatt and
John, and for the first time in 20 years
of camping, found themselves on the
on the opposite side of the registration
desk. John was a former firefighter
and mechanical designer for a pro-
fessional audio manufacturing com-
pany and Jennifer had been a senior
contract negotiator for a large military
contractor, so they immediately ap-

TRIPLE R CAMPING RESORT

o R

Franklinville, N.Y.

plied their expertise to automate the
back end of the business. Also, since
they are a military family—their old-
est son Mitchell is in the Navy—they
began to cater to military families and
launched the first-ever first responder
weekends and discounts.

The Tinellis have now taken Tri-
ple R to yet another level by adding
numerous recreational amenities such
as gem mining, laser tag and a jump
pad. They've also remodeled the barn
(again), added handicap-accessible
facilities, upgraded their utilities and
added food service and tent sites. They
are now completing a two-year expan-
sion that includes a new hot tub oasis
with Tiki tables, waterfalls, illuminat-
ed palm trees, additional patio seating,
cabanas, a huge water play structure
and a splash pad.

The Tinellis are gratified to see
multiple generations of campers re-
turn to the park each year to enjoy all
of the new amenities and activities that
have been added. Although the recent
pandemic made it necessary to cancel
many of the 50th anniversary festivi-
ties the family had planned, they are
determined to continue with their ex-
pansion plans and to keep improving
and moving forward.

“Heres to another 50 years,”
John says.

Phase one of Triple R’s two-phase water play expansion
included a new hot tub oasis with Tiki tables, waterfalls,

illuminated palm trees and additional patio seating.

The post-and-beam barn at Triple R dates back the late
1800s and houses the park’s main office, camp store and a
dance hall with acoustics so phenomenal, many musicians
ask to record there. Photo credits: Triple R Camping Resort.




Left: David Gasser-Founder and Ralph Stibbs,
Head Engineer at Ground Breaking Celebration
May 1, 1971. Above: The park was filled to
capacity on its opening day on July 4, 1971.

YOGI BEAR’S JELLYSTONE PARK™

CAMP-RESORT
Wisconsin Dells, Wis.

avid and Elinore Gasser were
already very successful entre-
preneurs when they decided
to get into the campground business
in 1970. They owned asphalt paving
operations in three states, an archi-
tectural firm, a farm with 300 head
of cattle and several rental businesses.
Plus, they owned a lot of land, so it5s
not like they needed something else
to do. But when the owners of Yogi
Bear’s Jellystone Park Camp-Resorts
approached the Gassers about buying
land for their third location, Elinore
decided they should build and operate
the park themselves, even though they
had never camped a day in their lives.
It was because she was seeing a
breakdown of the family structure and
knew that families would benefit by
having a relaxing place to spend time
together. So they built the park and
hired managers to run it until their
son, Brent Gasser, graduated from
college and took over the park’s man-
agement, eventually purchasing the
campground himself.
The park now has the distinction

of being the only Yogi Bear Jellystone
franchise that has been owned and
operated by the same family for 50
years. During that time, the camp-
ground has earned more than 100
industry awards and has innovated
many features now found nationwide
in the franchise, including Red Carpet
Camp Suites and cabin styles such as
Yogi Bear Bungalows, Boo Boo Chalets
and Cindy Bear Cabins.

Management of the park is defi-
nitely a family affair. Brents wife
Cate manages the food and beverage
operations and landscaping. Their
daughter Katrina is the operations
manager and their son Brennan is
a facility supervisor. Their younger
daughter Natalie handles manage-
ment duties and their younger son
Chris takes on special projects.

In addition to RV sites and tent
sites, the park offers vacation home
and cabin rentals, a glamping yurt,
rent-a-tent campsites and retro fami-
ly lodges. A water play area with 25
interactive water features is included
with guests’ stays and families have a

wide choice of themed activities and
special events.

Over the years, the park has em-
ployed over 1,000 international ex-
change students from 50 countries.

“These students have gotten
so much benefit from being here in
America learning what we do,” Brent
says. “And we have learned so much
about other countries from the stu-
dents that have come here.”

The park celebrated its 50th anni-
versary with a big event in late June.
“We had a beautiful parking lot party
with a very nice presentation,” Brent
says. “My daughter gave a very heart-
warming speech about my family and
all we do and we had cake with cham-
pagne and a street party with dancing,
music, lights, fog and lasers.”

As he looks toward the future
of his park, Brent also reflects upon
its past.

“We certainly hope through the
memories we've created over that past
50 years, families have had many more
opportunities to de-stress and recon-
nect than if we had not been here.”

Left: Yogi Bear enjoying a daily
autograph session at the water

50th anniversary.
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playground. Right: The Gasser family -
Brennan, Katrina, Cate, Brent, Natalie
and Christopher celebrating the park’s
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Left: A breathtaking sunrise over the marina greets
guests at Seahaven Marine RV Park. Above: The
park’s owners, Kal Karmous and Irina Yashkova.

SEAHAVEN MARINE RV PARK
Sneads Ferry, N.C.

s Irina Yashkova and her

husband, Kal Karmous, own-

ers of ARVC member-park
Seahaven Marine RV Park in Sneads
Ferry, N.C., look back upon their ex-
citing 25-year journey, they take great
pride in their park’s rich history that
involves many different cultures—
and, of course, fishing!

Irina and Kal’s journey began with
alove for the ocean and sharing family
time. When Kal was growing up, he
and his parents Moustafa and Wadida
and sister Gigi would regularly come
to the Topsail Island area to relax and
escape their busy city lives. During
that time, Kal loved to chat and hang
out with Gene Sanderson, a U.S. Navy
veteran who was an extremely hard
worker and a smart man who ran a
boat and marine equipment shop.

When Kal graduated from col-
lege, he started an exciting career in
the oil and gas industry that led him to
work and live in more than 27 coun-
tries. Then in 1995, Moustafa heard
that a waterfront property was for sale

in Sneads Ferry. It turned out to be the
very land where Kal loved spending
time with Mr. Sanderson, listening to
his stories and life wisdom. Moustafa
called Kal and suggested that he buy
the property. He did, and together
they created an RV park and marina
for people just as passionate about
boating and fishing as they were.

The boat basin off the New Riv-
er that is now home to Seahavens
marina, was created by Mr. Sander-
son using a bulldozer and dynamite.
Thanks to his efforts, anglers can now
travel just 2.4 nautical miles from the
park’s private boat ramp straight to the
Atlantic to fish for blue fin tuna and
other species.

For many years, Kal served as
the parks investor and advisor while
Moustafa and his wife Lavae ran daily
operations. Then in 2016, Moustafa
announced he was ready to retire and
enjoy a worry-free life on Topsail Island
where he can literally fish straight from
his balcony. Kal and Irina took over the
daily operations of the park and con-

tinue to develop the business. They
immediately joined ARVC and the Car-
olinas Association of RV Parks and
Campgrounds (CARVC) and have en-
joyed all the learning opportunities and
the great network of amazing RV park
owners and managers.

Kal and Irina speak five languages
between them and have visited over
60 countries. By offering a beautiful,
serene oasis where they treat each vis-
itor as their personal guest, they have
built a loyal following of visitors from
around the world, including U.S. Ma-
rines and their families. Kal and Irina
view their amazing Seahaven commu-
nity as a mini-United Nations with
rich traditions and cultures, one that
is united by a love for fishing, boating
and the outdoors.

As Irina says, “Our 25 years of
success is a great milestone and the
journey continues!”

Left: Kal with his father Moustafa who ran the
park’s operations with his wife Lavae until his
retirement in 2016. Below: Guests enjoying a

relaxing stay at Seahaven RV Marine Park.
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MEMBER NEWS | WE ARE ARVC

DEB CARTER

Buttonwood Beach RV Resort, Earleville, Md.
537 RV sites (mega-park category)

How would you describe your campground?

We offer a very unique concept in campground living. All of our sites are sold
on a long-term, 99-year renewable lease basis. While we do not offer any type of
transient camping, some of our owners make their RVs and sites available for short-
term rental.

Did you always plan on having a career in the
_ _ _ campground business?

The resort’s private beach is set along the Elk River | ' Whil [ i . h |

and includes two private boat ramps and piers, No! While many of my friends were born into the campground world, I was

a swimming pool, playground, pavilion and pet going to attend Duke and become a doctor. That is, until I met my future

walking area. husband, who was working at Buttonwood Beach RV Resort. [ started working
at Buttonwood when [ was 18 years young and am still here. Except for my
volunteer work, I don’t have much of a resume 45 years later!

You’ve been very active in our industry. How did you start getting involved?

I really didn't participate in industry events or associations until 1995 when our County Commissioners decided to levy

a $500 “fee” per campsite (537 sites in our case) in addition to the licenses and property taxes we already paid (roughly
$90,000 per year). Our corporation went to court with our commissioners. After three years, we ended up in the highest
court in Maryland for the final appeal and we won! It wasn’t just a win for us but for all other campgrounds in our county,
and, of course, eventually in our state.

How have you continued your industry involvement?

All of the organizations we paid dues to, including the Maryland Association of Campgrounds (MAC) and ARVC, came
to our aid during the court case by writing letters, testifying and offering moral support. When we won the case, I promised
myself that I would give three years back to each organization, to not just say thank you, but to educate myself and then to
help educate our local, state and national legislators.

What was your reaction to being presented the Stan Martin Award, ARVC’s highest honor?

It was a total surprise. I had not planned on attending the conference until my dear friend David L. Berg, CPO of Red Apple
Campground in Kennebunkport, Maine asked me to be there for him. Then Paul Bambei asked me to be there to present

a special award to David. That night was like a dream to be with so many of my peers of all ages, meeting new campground
owners for the first time, and being surrounded by people who understand our industry, who know more than I'll ever know.

What advice do you have for young women entering our industry?
Before you do anything, learn how to give back. The more I give, the more I receive, again and again. I personally have

found very little discrimination in our industry. Be yourself. Be honest. Don't apologize for being a woman—ever. Its a
blessing, trust me.

We’re proud to showcase our members. Watch for additional “We Are ARVC” profiles in future issues of The Voice.
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As a campground owner, it’s inevitable that from time to time, you'll
run into a challenge you're not sure how to handle. But chances
are, you can find a colleague who has faced that same challenge,
figured it out and is willing to share their solutions. This friendly
and open exchange of ideas is just one more example of why this
is called the outdoor hospitality industry.

Very often, those solutions are even as close as right down
the road.

In 2006, Cindy Dunekacke, who now owns ARVC mem-
ber-park Mt. Princeton RV Park & Cabins in Buena Vista, Colo.
with her husband Jeff Dunekacke, was vacationing at another
ARVC member-park in Buena Vista, Arrowhead Point Camp-
ground & Cabins, which is owned by Joe and Cathy Harbick.

“1 told Cathy we were thinking about buying an RV park and
she said, ‘Come in and talk to me on your free time,” Dunekacke
says. “I can tell you all about an RV park.” And so I did and we
formed a little bit of a friendship in the five-day period that we
stayed there. At the time, we knew that Mt. Princeton was for sale,
but our farm in Nebraska hadn’t sold so we didn't really look at it
and went back home. Sure enough, a few weeks later, everything
that we had had up for sale for two-and-a-half years sold.”
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The Power of Having Strong
Industry Connections

The Dunekackes wanted their RV park to be in the
Rocky Mountains, so they looked at parks throughout Colorado,
Wyoming, Montana and Idaho before coming back and purchas-
ing Mt. Princeton.

“When we moved here in February 2007, I called Cathy and
said, ‘T don’t know if you remember me, but when I visited, you
talked to me about owning a park.’ I told her that Jeff and I bought
Mt. Princeton and we went out for coffee. We got to talking and
she said, ‘You know, the first year is crazy and chaotic. If you ever
have a question about anything, call me anytime.” And I did.”

One of the things Cathy taught Cindy was the importance of
having a set check-in time to prevent people from arriving at 8 a.m.
to avoid paying the site fee for the night before. Cathy explained
that having a defined check-in time also gives current guests time
to move out and the park staff time to do any necessary cleaning.
So Cindy immediately put check-in and check-out times in place.

“The first year is really tough,” Dunekacke says, “but Cathy
helped me set policies that we could adapt to make them fit our
park nicely. One thing I didnt know is that my RV sites would
book up farther in advance than my cabins. 1 was always wor-
ried that I wasn’t advertising my cabins right, but then they’d start

3 -1 I =
7 =
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Campground & RV Park,

filling up. Its nice when you have somebody that has a little
more experience that can say, Don't freak out about that.”

Mt. Princeton attracts more monthly guests while Arrow-
head Point has more nightly rentals, and the two parks refer
business to each other to help campers avoid the frustration
of calling multiple campgrounds to find a place to stay. The
parks are located just four-and-a-half miles from each other.

Even though they are now both seasoned campground
owners with 14 and 16 years of experience under their belts
respectively, Dunekacke says she and Cathy still get together
for coffee every other week or so to share the issues they have
running their parks—the good, the bad and the ugly.

“If nothing else, we'll just text back and forth,” she
says. “It’'s just nice sometimes to have somebody to talk to. 1
deal with things that she wouldn't even think about and
vice versa.”

Dunekacke and Harbick have now expanded their sup-
port network by inviting a new campground owner, Meghan
Barker, to join them for coffee. She owns ARVC member-park
Chalk Creek Campground & RV Park in Nathrop, Colo.
with her husband Jeremy Barker.

A WELCOME VISITOR

In February 2018, Mary Traugott purchased River-
bend on the Frio in Concan, Texas. The park is run by her
son Wesley Traugott and daughter-in-law Robin Traugott.
Robin says it wasn't long before Melissa Cummings, who
owns nearby ARVC member-park Camp Riverview with her
husband Mike Cummings, dropped in for a visit.

“She came by probably in the early part of May 2018,”
Traugott says. “With us being new, we never met anybody else
out here and had zero idea of what we were doing. She just
popped over and wanted to introduce herself and pretty much
wish me the best of luck. She wanted to give me words of en-
couragement to let me know that ‘Its going be crazy. Its going
to be very difficult, but you will make it through the year’

“They had owned their park maybe four or five years
when [ met her, and she just let me know that it’s not a walk
in the park to run a campground and satisfy every single one
of your customers and tell people on the river who are not

Barb Krumm of Ocean Lakes Family Campground
with Adam Smith, OHP, of Camp Clearwater at
the 2018 Outdoor Hospitality Conference & Expo.

FEATURE N

your guests to get off your property. You're going to get in ar-
guments and disagreements with everybody. She told me ‘It’s
okay. It’s all supposed to happen because it makes you better.’
It was very, very comforting.

“I think I even called her a couple of times that year just
because I had questions,” Traugott says. “She talks to another
gentleman that owns the park close by her, who was there to
help her when she got Camp Riverview, and so she said that
she wanted to pay it forward.”

Traugott refers campers to Camp Riverview when she
doesn’t have sites available.

“I don’t mind helping her out as much as I can,” she says.
“1 will always refer somebody to all the parks out here if 1
don’t have space.”

Traugott also messaged Cummings several times during
the pandemic to learn how she was handling various
cleaning issues.

“She would just let me know her ideas and the cleaners
that she’s researched. She would even give me cleaning peo-
ple who are looking for extra work—those she would refer or
people she would definitely never refer,” Traugott says.

“Melissa is the one that got me signed up with ARVC. She
said it’s really, really worth it. You need to try it, so I signed
up. We're using the propane discount. Its amazing. It has
really helped us out.”

Traugott also enlisted ARVC'’s help for ideas on how to
redesign the entrance to her park. Jaqueline (Jaq) Gloria,
ARVC’s manager of member development, set up a Zoom
video call for Robin and Wesley with Joe Moore, CPO, OHP
of Moore’s Campground Consulting in Mineola, Texas.
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“He gave me some ideas on what we could possibly do to
make it a little bit better,” Traugott says. “I also contacted Jaq
about golf cart rentals and things like that. We haven’t moved
forward with that, but she gave me the information and this
offseason, we will definitely look more into it.”

REACHING OUT FOR HELP

Barb Krumm, CPO, OHC, director of marketing and
public relations for Ocean Lakes Family Campground in
Myrtle Beach, S.C. has been with the park since 1998, so she
has experienced the value of building strong industry rela-
tionships many times over.

“I think its very wise to be involved with all the dif-
ferent associations—your local association if you have one,
your state association, your national association—ARVC. 1
just think that's smart business. I think it can keep you from
reinventing the wheel and help you avoid some pitfalls.”

Krumm says they once had a Carolinas Association of
Campground Owners & RV Parks (CARVC) member from
North Carolina who reached out to them for advice.

“The new park operator told us, ‘We were sitting there
with this park, shaking our heads, thinking certainly we
must not be the first people that have run into this
situation before.’

“What I learned coming into this industry is something
that the founding families in the Myrtle Beach area had done
30-35 years ago—work together for the industry,” Krumm
says. “Myrtle Beach is a very competitive market. Not all of
our campgrounds started as huge mega parks, but they cer-
tainly grew fairly rapidly into very large campgrounds and as
a destination. But the founding families had amazing wisdom
to work together to establish the destination and to attract
campers rather than fighting each other.

“l often tell people at RV shows or when marketing,
when you come to Myrtle Beach, you're really not going to go
wrong. You're going to find a campground that fits you best.
We hope it’s us.
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Members of the Carolinas Association
of Campground Owners & RV Parks
(CARVC) enjoy a dinner out together.
Photo credit: CARVC

“The Myrtle Beach Family Campground Owners Asso-
ciation has been here long before I've been in this industry,”
Krumm says. “I think anybody new in the industry can learn
from that. It was how they work together locally, and that
even goes for your chambers and your Convention and Vis-
itor Bureaus (CVBs) and that kind of thing. Campgrounds
are different from hotels, but as a destination, you're wise in
hospitality to have a network.

“Our biggest competitor sits right next door to us. We
all know each other, all the parks. We all have each oth-
er on our cell phones. We do talk shop—'Are you seeing
this trend? Are you having problems with this? Hey, we're
looking for this truck. You're selling this truck. Can we buy
it?” There’s a lot of recycling of ideas, of equipment, of team-
mates and staff.

“We benchmark one another, we watch one another,”
Krumm says. “What is their policy? What is their rate? We
all do it. But then we support one another. I think it’s what
makes this industry very special. I've had employees that



come from other industries and their minds are blown at how open
we are. They’ll say, ‘What do you mean, they're building a park and
you're going to let them come in and tour your park?’

Its just one of the countless examples of how campground
owners are willing to support each other. In fact, like Dunekacke
found, you never know where a chance encounter with a colleague
will lead you. She reflected back on that lucky day in 2006 when
she and Jeff arrived at Arrowhead Point Campground and met
Cathy Harbick.

“We had no idea when we pulled in there that we were going
to form a bond that would last for more than a decade. Now I
pretty much have her on speed dial on both my office phone and
my cell phone. And I'll find any excuse to go up and drink a Dirty
Hippie coffee drink at her barista bar.

“One thing we found when we were in our pop-up camper

vacationing when our children were young, was there was always
the mentality that the person next to you in the RV site is your new
friend. I've found that a lot with RV park owners, too. We're all
trying to help each other.”

Left: CeCe and Brad McGalliard of Pine
Ridge Campground in Roebuck, S.C.
attend a CARVC game night. Below: A
group of CARVC members participate in a
Takeaway Tour. Photo credit: CARVC
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THE BENEFITS
OF OFFERING
RV STORAGE
& REPAIRS

Providing Guests with Welcome Conveniences

It stands to reason that the more convenient you can make
the camping experience for your guests, the easier it will
be to earn their loyalty—and, in turn, increase your profits.
Two ways you can do that is by offering them a safe, secure
place to store their RVs and by making it easy for them to
get needed repairs.

Some established RV parks add RV storage capabilities
to complement their existing amenities, but for ARVC mem-
ber-park 42 on 32 RV Park in Blanco, Texas, it happened
the other way around. Its sister company, Double L Storage,
is located adjacent to the campground.

“We actually started the storage business first,” says
Sybil Jones, manager of Double L Storage. “We opened in
2015. And we started with just one set of 16 40-foot covered
RV storage spaces and those got full. So, the owner decided
to open a mini storage with climate control because we don'’t
have that in this area in Blanco County. We opened that in
2017 and extended the 40-foot RV spaces by 15 more spots,
so we had 30 covered storage spaces, and it was full within
three months. By that time, which was last year, work was
already in progress on the RV park, so at the same time, we
built an area for 50-foot RV storage, and thats full. Now
we're starting to offer 45-foot covered RV storage and that’s
just taken off.”

Double I's current RV storage rates range from $40 per
month for open storage to $120 per month for covered stor-
age with electric service. Jones explained how having access
to RV storage makes camping more convenient for guests.

“We have people from Houston. That area is so inun-
dated with people, they find it more feasible and cost effec-
tive to bring their RV here to the Hill Country where they're
coming to camp, so they just store it here.”
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Can Help Boost Your Profits

She says the RV storage and RV park businesses go hand
in hand. In fact, when 42 on 32 opened last year, several of
its first customers were RV owners who were already using
the storage facility. Guests who have reservations at 42 on
32 can even call ahead and ask that their RV be taken out
of storage and placed on their site so they’re ready to start
camping as soon as they arrive.

Jones says the owner of both businesses, Wayne “Dirt”
Dworaczyk, who also owns Dirt Works, a grading and exca-
vation company, is very meticulous about his storage facility.

“We have nice level granite gravel driveways and
parking pads. Our open-air parking has about 20 spots.
Guests like the ease of being able to back in and out
and how level and clean and neat everything is. The
maintenance crew comes through every morning and every
afternoon and picks up all the trash. It’s also gated and se-
cure, so that’s another benefit.”

Jones says they also attract RV storage customers from
Austin and San Antonio, as well as from three nearby subdi-
visions that don't allow residents to park their RVs on their
property. Some of their guests rent RV storage on a seasonal
basis, while others appreciate the convenience so much that
they're willing to pay for a whole year to secure their spot so
they’ll have access to it whenever they need it. There is also
a waiting list for RV storage spaces from time to time.

For RV repairs, they have built relationships with
three different repair facilities in the area that they can refer
guests to so they can have their repairs done right at
the campground.

Kelly Jones, OHE is vice president of operations for
The Jenkins Organization, a real estate firm specializing
in the self-storage and RV park industries. In the past 18



months the company has acquired three RV parks for its
new brand, Great Escapes RV Resorts, and is in the pro-
cess of building several more in Texas.

She says a couple of their current parks offer open RV
storage and that some of the new parks they're building will
offer regular storage units for those who book longer stays,
such as “winter Texans.”

“Campers appreciate the fact that they don't have
to tow their unit back and forth to their favorite place if
they're camping,” she says. “They can just show up and grab
their trailer, so it saves them fuel and it saves time packing
and unpacking that camper, so thats a benefit there. And
then for the winter Texan market, a lot of them are full time
RVers, so having a secure location where they can store
some of their stuff from when they downsized their homes
is quite beneficial.”

Patty Claney, OHC, who owns ARVC member-park
Big Creek RV Park in Annapolis, Mo. with her husband
Craig Claney, offers what she calls a modified version of RV
storage called “Store ‘N Stay.”

“We have RV storage, and then when you come stay
with us, we will pull your unit out and set it on your site for
you at no extra charge, so it’s there waiting for you when you
come in. Its included in your storage fee.

“With this service, they find they use their camper a lot
more,” she says, “especially if the wife doesn't like to tow the
camper, she can always come down and have a girls’ week-
end because it will already be sitting on the site.”

Claney also says that if a guest wants to use their RV to
travel somewhere else, she’ll pull it out of storage and set it
on a site for them to pick up.

Big Creek’s RV storage is located in an open field on a
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gravel pad. Right now, they can accommodate 25-30 RVs,
but they could technically accommodate an infinite num-
ber because they have more land available. Current rates are
$30 per month.

Claney says open RV storage is affordable for both par-
ties and it's secure at Big Creek because guests have to go
through the park in order to get there.

“We came up with it when we opened the park in 2009
and it’s worked out really well,” she says.

£ ‘AM PERS APPRECIATE
THE FACT THAT THEY
DON'T HAVE TO TOW

THEIR UNIT BACK
AND FORTH TO THEIR

FAVORITE PLACE.

J)

Claney also partnered with a local RV dealership to offer
her guests the convenience of onsite repairs.

“They could call the dealer and if he had a technician
available, they would come down and do the repairs on
site. We also did winterization because with the storage, we
could pull them all out and set them on sites and he would
winterize them all at one time and waive the service fee for
coming down.
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“We also did some interesting things that small parks
might find lucrative. Before I found out about ARVC and
was able to have access to some of the partnering companies
like Wilcor, I would get some of the more commonly used
RV parts from our dealer and sell them out of our camp store
which allowed the dealer to sell more parts.”

The dealer was willing to sell the parts on consignment,
so Patty didn’t have to invest in inventory upfront. She just
paid for them as she sold them, earning a 15 percent com-
mission on each sale.

When Big Creek first opened, the dealer even partnered
with them to provide onsite rentals.

“When we built the park, we couldn't afford to build
cabins, so I had this crazy idea that since we opened in
the recession, why not partner with the dealer and if he’s
got a unit on his lot thats not selling, he could bring it
down here and we could split the rent. He said, ‘Thats a
great idea!” So we ended up with three onsite rentals that he
put down here.

“They were used units that weren't selling, but they
were in great shape. He would have more people looking
at them, because I put a ‘for sale’ sign on the front. And if
somebody decided they wanted it, they could call him and
it worked out great.

“We've done all kinds of crazy stuff,” she says. “He
would bring new units down on busy weekends like
Memorial Day and show them at our park so that people
could walk through. What’s the worst thing that can hap-
pen? That he brings an RV down on a holiday and nobody
walks through it?

“There’s no question I won't ask,” she says. “There’s
nothing I won't try. Never be afraid to think outside the box
or to ask questions because that dealer will be very happy to
partner with you nine times out of ten.”

The Claneys’ partnership with the RV dealership
turned out to be so successful that they decided to buy
the business.

“His son didn’t want it, so he approached us since we’'d
had such a good relationship over the years. Now we've
been able to expand the types of things we offer.”

She says, for example, if enough guests need service on
their RVs at the same time, their technician will waive his
$125 service fee for each of them and they will only have to
pay for the cost of their actual repairs.

Claney says her guests’ response to making RV parts
and service available onsite has been very favorable because
Big Creek is located in a very rural area.

“For them to go find a part, they would have to take a
45-minute drive up to the dealership,” she says.

While offering onsite repair services can be as simple
as building relationships with local RV repair shops and
dealers, expanding into RV storage requires more elaborate
considerations. Sybil Jones of Double L Storage has a few
tips for park owners who are considering adding their own
RV storage facility.

“Make sure you get really good drainage and
make sure your pads are level,” she says. “For our cov-
ered RV units, the owner designed a three-wall sys-
tem where the walls are about three-quarters of the way
down all around on the three sides to allow for air flow.
That has worked out really well, especially in the Texas
heat and summers. That air flow is important and keeps it
nice and cool.”

Kelly Jones of The Jenkins Organization says, “My ad-
vice would be to talk to your insurance carrier and make
sure that the storage side of your business will be covered
as well.”

She also offered a suggestion for pricing.

“People who are using Campspot (reservation soft-
ware) and include storage as a site type could offer dy-
namic pricing so the fuller their storage gets, the more the
price goes up.”

Sybil Jones offered additional considerations to help
with the decision-making process.

“As long as your property taxes are low and it’s feasible
for you to offer RV storage, I say do it because it has just
taken off. It’s an incredible service that we provide and peo-
ple just really like it.”

Top: RV storage at Double L Storage, located adjacent to 42 on 32
RV Park in Blanco, Texas, is gated and secure. Center: Double L's
covered storage can accommodate a variety of different-sized rigs. & ey e o | [
Greg Johnson of Big Meadow Family Campground in Townsend, E
Tenn. pulls a guest's trailer into place to prepare for their arrival.
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Products for cooking, grilling and campfires, show here in
! a well-organized wall and shelf display, are some of the
top-selling items for camp stores. Photo credit: Wilcor
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SUCCESSFUL CAMP STORES

Choosing the Right Merchandise and Layout are Key

Camp stores are a win-win situation. They give campers an
easy way to pick up items they need (or forgot to bring)
while generating welcome revenue for the campground. But
if you think you need a big store to make big profits, just ask
Michelle Wilcox, who owns ARVC member-park Gateway
Park Campground in Hillsdale, Mich. with her husband
Tim Wilcox.

The Wilcoxes” campground is on the smaller side (100
sites), so their camp store is, too. It measures about 12 by
24 feet. When they took over the campground from Tim’s
parents in 2007, Michelle set a goal to clear $20,000 from
the store. She reached that goal five years ago and has now
surpassed it. That accomplishment is even more impressive
when you consider that 75 percent of the Wilcox’s guests
are seasonal campers.

“We are blessed our seasonals shop at our store, which
is very rare,” Michelle says. “Most parks will tell you that the
seasonals do not buy anything. I don’t know why, but we
are the exception. For one, we keep our prices reasonable.
I do a lot of bargain shopping and try to make sure that it’s
affordable for people. What' the point if they’re not going to
come in and buy because your prices are too high?”

The Wilcoxes buy a lot of their merchandise through
ARVC Supplier Council Member Wilcor.

“We have a little bit of everything from toys to candy
to ice cream,” Michelle says. “We also have a lot of what
we call GPC (Gateway Park Campground) merchandise.
Our GPC t-shirts, hats, cups, mugs and sweatshirts are
super popular.”

The Wilcoxes introduce a new color for their t-shirts
and sweatshirts each year, but keep their logo the same,
which features their mascot, a cartoon beaver roasting a
marshmallow over a campfire.
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“Our seasonals buy them every year,” she says. “They
want the newest color. I don’t know why they do, but we're
not going to question it!

“We sell a lot of Dippin’ Dots and slushies. The Dippin’
Dots sell like mad, its unreal. I think I could charge $10 a
pack and they would still sell. We also sell quite a few col-
or-changing refillable cups with our logo on them. They can
refill them for $1 and then they don't waste cups, and the
lids and the straws are reusable.”

Wilcox also pays close attention to what guests come in
looking for.

“If I don't have it, then I get it. I make sure I at least have
one in stock so that in the future if someone else needs that
item, I'm prepared. One time, somebody came and asked
for safety pins. So now I have a pack of safety pins. I have
sewing kits. I have eyeglass repair kits. I also stock all of the
obvious things like swimming diapers, diaper kits and laun-
dry soap. I try to carry everything that you would forget.”

Since the Wilcoxes’ campground is located on an 88-
acre lake, they also carry a lot of fishing supplies like lures,
bobbers and live bait.

“We don't sell a ton of camping supplies, per se,” she
says. “Its more like roasting sticks that people forgot to
pack. We sell a lot of firewood and quick wick starters and
your usual marshmallows, graham crackers and chocolate
bars. We've tried doing things like chairs and some bigger
items, but we found that they didnt sell well for us. But
anything we put our logo on, goes.”

The campground also sells a lot of coffee on weekend
mornings, so they installed a coffee machine this year that
offers additional choices like espresso, cappuccino and hot
chocolate. They also sell flavored instant drink mixes from a
Michigan company called Fireside Coffee Co.



“Their most popular one for us is their salted caramel hot
chocolate,” she says. “We sell a lot of that flavor.”

Michelle shared another secret to her camp store’s
success.

“We let all of our campers charge to their accounts. If
people are at the pool and want to come in and get popcorn
or nachos or their kids want a snack, we’ll just put it on their
account. Everyone has a card on file, so they can stop in
and pay their tab, or if they forget, we’ll just charge their
card. We do great business with that and we’ve never had
an issue with it.

“A lot of our seasonals will allow their kids to charge
items to their account. Our staff knows which kids can and
can’t charge, and when theyre overcharging. They'll say,
‘No, Lucy, you cannot have four slushies and an ice cream
and three pieces of candy.’

“I've had many seasonals where it is nothing for their
kids or grandkids to charge an additional $300 in candy, ice
cream and toys, and they are okay with it,” Wilcox says. “It’s
all pre-approved.”

She says some guests put a limit on what their kids can
spend and that information is entered into the campground’s
CamplLife reservations system.

“We also do a lot of gift cards. When people come in
on Friday night to check in, theyll purchase a $20 gift card
for each kid or a $10 gift card and then the kids can come
in and pay with their own gift card. If there are multiple
kids, we just write their name on the card so they don't get
them confused. And let me tell you, if there’s one found
on the playground, they're running up to find out if there’s
money on it!”

Wilcox says they rely on advice from their vendors on
ways to improve store operations.

“Our Wilcor rep, Matt Stacy, usually comes to us twice
a year. He'll look at the layout and make recommendations.
Alot of my layout is guided by him.”

She also benefits from her vendors’ expertise and
knowledge of the marketplace, such as her Dippin’ Dots
vendor who is able to tell her which flavors sell best
in her area.

Wilcox says that if an item isn't selling, it can sometimes
help to move it to another location in the store to give it
more visibility, but that pretty much anything placed on the
counter near the register will sell.

Zach Sivers, sales representative for Wilcor, which is
headquartered in Frankfort, N.Y., worked in retail for about
15 years before he got into the wholesale business.

“When I'm approaching a campground, I like to do a
little bit of research on the amenities within the campground
and some of the activities that are available surrounding it,”
he says. “If you have a pool, and it’s big enough, inflatables
can be a great option. If its smaller, maybe swim goggles
are more of the kind of thing you're looking for because
you dont want these big inflatables taking up space in

I do a lot of bargain
shopping and try to make
sure that it’s affordable
for people. What's the
point if they’re not going
to come in and buy
because your prices are
too high?

the pool. If you have a large field, you might want to look
at items like footballs, frisbees and different outdoor games
like corn hole.

“A lot of people stumble trying to figure out how to
select the products,” he says. “But once you've gotten an
idea of the grouping of items that would complement
your amenities, and what the essentials are that you need
to have, then you can dive into the catalogs for your ven-
dors. Generally speaking, most vendors do similar things.
We have an A, B and C scale of top-selling items. If they're
“A” items, they're the best-selling items in that category. The
other categories indicate which products are better sellers or
average sellers.

“Some of them are labeled ‘Buyers Choice,” and those
are the standouts across the board, the bestselling and the
most reordered.”

Sivers says the rankings can make it easier for merchan-
dise buyers to answer questions such as, “If there are five
different devices to roast a marshmallow with, which one
should I buy?”

He also explained why buyers should not limit them-
selves to just purchasing “A” items.

“A lot of times, you'll see items that maybe have a B or
C ranking, but it's something specific to an area. For exam-
ple, we sell bear boxes. In upstate New York or Florida, a
bear box tends not to be an important thing, but when
you're out west near Yellowstone, that product could be an
item for you.

He suggests building a base of top-selling items, then
expanding the product selection by adding items that are
uniquely suited to your area.

In terms of store layout, Sivers recommends putting es-
sentials like tarps and RV products in the center or back of
the store because people will search them out when they
need them. That will leave the high-visibility, high traffic
areas by the front door and registration desk for impulse
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An employee at Gateway Park Campground in Hills-
dale, Mich. prepares an order of nachos in the park’s
camp store. Photo credit: Gateway Park Campground

items like candy and merchandise with your campground’s
logo. He also recommends putting refrigerated items such as .
soda and beer toward the back of the store, so people have = ‘, K: m
to walk by your other merchandise to get to them. W o Sy @-Ii!i !
He also suggests tracing the paths that people most )
commonly take through the store to identify areas where
they overlap, because these are also good areas to place im-
pulse items such as souvenirs.
Sivers also described a retail strategy he refers to as
SWAT, which stands for “So What’s Available Today?”
“It’s essentially just making sure that if you have a stock-
room full of product, that you have those products repre-
sented on the floor, as well, because they won't sell in the Bear
storage room.” o Resistant
Sivers understands that operating a camp store is just
one of many responsibilities campground owners have.
“The first thing that 1 learned about campground
owners is, for the most part, nobody got into the camp- - 3
ground industry to own a retail store. Youre running .
a little city, so the last thing you're thinking about is ‘How Pllot Roc k apenidiialibians
do I operate the corner store in my city?” But it5s really all
about making the people that are staying at your camp-
ground as comfortable as possible and enhancing what- Bin| £]»]i)
ever experiences they have by offering items that would
complement those experiences.”

R) Thomas Mfg. Co., Inc

800-762-5002 ® Cherokee, lowa
customerservice@rjthomas.com ® pilotrock.com
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ADVERTISING/PROMOTION

#1 SEPI Marketing

Brian McGuinn ¢ (800) 832-3292
brian@southeastpublications.com
southeastpublications.com

North America’s largest provider of FREE Guest
Guides and FREE Digital Marketing for RV Resorts and
Campgrounds.

AGS Guest Guides

Debra Schaeffer ¢ (877) 518-1989
michael@texasadvertising.net

www.agspub.com

AGSTXAD specializes in area service guides and

websites for RV parks with superior customer service
and the latest marketing tools for our clients.

Pelland Advertising

Peter Pelland ¢ (413) 268-0100
plpelland@pelland.com
pelland.com

Specializing in the development and hosting of fully
responsive website, where a single URL presents fluid
content that is optimized for every device and every
platform.

AMUSEMENTS/GAMES

Adventure Golf Services

Cathy Wooten * (888)725-4386
cathy@adventureandfun.com
www.adventureandfun.com

Adventure Golf Services is an international miniture golf
design/build company with 35+ years of experience
offering the widest line of maniture golf products and
services.

Betson Enterprises

Brian Lerg * (201) 438-4281

jliess@betson.com

www.betson.com

Betson Enterprises, a division of H. Betti Industries,
Inc., is the leading worldwide distributor of arcade
and location-based amusement equipment, parts, and
service.

APPAREL/GIFTS/ACCESSORIES

Burt’s Bees

Annie Ellement ¢ (919) 294-4058
annie.ellement@burtsbees.com
www.burtsbees.com

Burts Bees is the #1 natural personal care brand.

Discover why natural skin care products from Burt's
Bees are the beautiful choice.
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DNA Sales

Phil Fisher « (734) 437-0700
phil@dnasales.com
www.dnasales.com

We are a sales group representing multiple lines in the
gift industry. We work with about 100 campgrounds
nationwide with a variety of products placed in their
stores. Plush, toys, fashion, custom, jewelry, impulse and
much, much more!

E.A. Graphics

Josie Peltz * (586) 212-8764
josie@eagraphics.com
www.eagraphics.com

Custom screen printed and embroidered decorated
apparel and other merchandise.

Pinnacle Designs

Angel Fabela « (818) 365-7772
angel@getpinnacle.com
www.getpinnacle.com

Pinnacle Designs is the premiere manufacturer of quality
custom, stock & licensed souvenirs. We have a variety
of options such as lapel pins, keychains, magnets,
patches, ornaments, etc available from stock as well as
custom options with low MOQs.

Red Sun Custom Apparel

William Regan ¢ (302) 988-8300
bregan@redsuncustom.com
redsuncustom.com

Red Sun Custom Apparel has been in business since
2000. Custom screen printing, embroidery and
promotional merchandise. Specializing in creating
designs for RV Parks and Campgrounds.
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Wilcor International

Amanda Motto ¢ (315) 733-3542
sales2@wilcor.net

www.wilcor.net

Camping goods, RV & electrical goods, BBQ, picnic,
housewares, fishing gear, pocket knives, impulse
jewelry, toys & games, everyday goods, summer fun
products, wildlife plush animals, polystone figurines,
hand crafted wood gifts and more.

CONSULTING SERVICES

Environmental Design Group

Stefanie Smith ¢ (330) 375-1390
info@envdesigngroup.com
www.envdesigngroup.com

We stand as a positive force, providing professional
planning, environmental design and engineering

services to shape, define, utilize, conserve and restore
land and water resources.

Gorin Cohen Consulting Group LLC

Jayne Cohen ¢ (703) 371-7467
jcohen@gorincohenconsulting.com
www.gorincohenconsulting.com

World-class consulting services exclusively serving
developers, investors, buyers and sellers of RV

parks,resorts and campgrounds of all sizes throughout
the United States.

MEMBER BENEFIT PROVIDER

Hytropy
Patrick Hardy * (800) 914-7634
phardy@hytropy.com

www.reversedisaster.com

Hytropy is a disaster management company committed
to helping companies prepare for, respond to, and
learn from, a disaster. Hytropy creates professional,
certified disaster planning for businesses of all sizes.

Moore’s Campground Consulting

Joe Moore, CPO, OHC = (817) 999-4108
moorescampgroundconsulting@gmail.com
www.moorescampgroundconsulting.com

Joe Moore brings his expertise from his years of
experience with the national award winning Vineyards
Campground and Cabins to guide and coach
campgrounds to help improve their bottom line. Joe
assists campgrounds with budgeting, staff coaching,
and more!

Ron D Beard & Associates

ron beard ¢ (512) 219-7688
rdbaconsulting@gmail.com
www.rdbaconsulting.com

Ron D. Beard offers full economic analysis, design and
construction document services, masterplanning, vision

guidelines and business plans for both “groundup” and
existing RV Resort and Campground developments.

CREDIT CARD PROCESSING

Infintech

Russ Rybolt ¢ (615) 881-6566
russ.rybolt@infintechllc.com
www.infintechllc.com/arvc

We integrate with Campground Manager Software,
giving you a turn-key solution for accepting electronic
payments from your campers and reduce your fees by
40% or more.

MCPS for Campgrounds

Art Lieberman ¢ (877) 858-9010
rvcreditcards@yahoo.com
www.mcpsforcampgrounds.com

Credit and debit card processing  services,
e-processing, check guarantee, gift cards and cashless

ATM machines.

FALL 2020 VOICE

ELECTRICAL SERVICES/SUPPLIES

B&B Electrical

Matt Linnell ¢ (248) 391-3800
sales@bbelec.com

www.bbelec.com

YOUR ONE STOP ELECTRICAL SOURCE! We
specialize in distribution equipment, pedestals &

surface boxes, gas meters, electric meters & conversion
kits, water meters, wire & lighting.

Peak Energy Technology, LLC

William Weideman ¢ (888) 613-7775
wweideman@peakenergytech.com
www.peakenergytech.com

The Peak Energy Saver recycles and re-uses electricity
and can save you up to 25% on your electric bill. Install

it near your circuit breaker panel. Works with all of the
motors and transformers in your park!

Utility Supply Group

Woade Elliott * (360) 881-0375
wade@gousg.com
WWw.gousg.com

Utility Supply Group is a nationwide provider of
electrical power outlets, electric & water meters, wire, &
replacement parts for RV parks & campgrounds.

Your Electrical Solutions, LLC
Maggie Linnell ¢ (248) 391-2400
maggie@yourelectricalsolutions.net
www.yourelectricalsolutions.net

Shop & compare top of the line suppliers like Milbank,
Eaton, Midwest & American Lighting. Electric pedestals,
surface boxes, electric meters, conversion kits, water
meters, lighting & power distribution equipment.

FINANCIAL SERVICES

Ameris Bank-SBA/USDA Lending

Bruce Hurta * (281) 384-2595
bruce.hurta@amerisbank.com

amerisbank.com

SBA and USDA federal loan programs for small

businesses nationwide

Business Finance Depot

Paul Bosley * (800)788-3884
paul@businessfinancedepot.com
www.businessfinancedepot.com

Our company specializes in providing financing for
new and existing campgrounds and RV parks. We offer
equipment leasing and SBA loans of all types.

Camp and Park Accounting, LLC
Michael Elliott ¢ (302) 643-2267
michael@campandparkaccounting.com
www.CampAndParkAccounting.com

We are a full-service accounting firm that provides
tax, bookkeeping, payroll and consulting services
exclusively to the Campground and RV Park industry.

CampgroundAccounting.com

Donna Bordeaux, CPA ¢ (704) 752-9845
donna@campgroundaccounting.com
www.campgroundaccounting.com

We are CPAs who specialize in working with
Campground and RV Park owners throughout the
USA. Our industry knowledge is focused on taking the

headaches out of campground accounting and helping
you grow your campground’s value.

FOOD PRODUCTS/
DRY GOODS/SUPPLIES

Frito-Lay Inc.

Annette Manning ¢ (888) 600-6620
annette.g.manning@pepsico.com
fls2u.com

The “Snacks to You” program allows you to offer your
customers the Frito-Lay products they know and love
with single unit ordering, easy payment options with
$25 minimum ordering and free delivery.

Natural Outdoor Supplies

John Roth * (815) 353-3980
naturaloutdoorsupplies@yahoo.com
www.naturaloutdoorsupplies.com

Green natural environmentally friendly line of fire
starters, grilling supplies and campground supplies.

FRANCHISERS

Leisure Systems, Inc.

Rob Schutter, OHE « (800) 626-3720
rschutter@leisuresystems.com
www.jellystonefranchise.com

Franchisor of Yogi Bear's Jellystone Park Camp-Resorts.
Founded in 1969, now includes over 75 locations in the

U.S. and Canada. Focus on the family camping and
cabin rental market.

GROUNDS MAINTENANCE
SERVICES/SUPPLIES

American Hotel Register Company
Nancy Mikels * (847) 743-1658
ayoung@americanhotel.com
americanhotel.com

American Hotel Register Company is the premier
hospitality source.

MEMBER BENEFIT PROVIDER

John Deere

Steve Wilhelmi ¢ (919) 414-8058
wilhelmistephenm@johndeere.com
www.johndeere.com/arvc

John Deere is a world leader in providing advanced
products & services, and is committed fo the success
of customers whose work is linked fo the land. Since
1837, John Deere has delivered innovative products of
superior quality built with integrity.

HEALTH PROTECTION PRODUCTS
AND SERVICES

MEMBER BENEFIT PROVIDER

PURIFYD SYSTEMS

Shaz Kozak ¢ (866) 770-0711
ask@purifydsystems.com

www.purifydsystems.com

By  adopting the proven  SYSTEMS  of
PURIFYD®SYSTEMS, you eliminate the built-up
contaminants and pathogens that occupy the spaces
you, your guests, your family and friends, live, work
and travel.



INSURANCE SERVICES

CampAssure

Don Anderson ¢ (402) 237-9492
don@campassure.com
Www.campassure.com

CampAssure Insurance Services provides packaged
tuition cancellation expertise to organizations within the
youth camp industry.

MEMBER BENEFIT PROVIDER

eHealth Inc

Hannah Clerico * (844) 577-2361
hannah_clerico@ajg.com
www.ehealthinsurance.com/small-busi-
ness-health-insurance2allid=gal8758000

Small business plans with custom quotes. eHealth
makes individual insurance plans available to help

cover expenses. The biggest selection of online health
insurance products.

John Bailey Insurance

Brandon Clarke ¢ (865) 524-0785
brandon@johnbaileyco.com
www.johnbaileyco.com

RV park and campground insurance agency. Integrity,
Serivce, Expertise.

MEMBER BENEFIT PROVIDER

Leavitt Recreation & Hospitality Insurance

Kim Ayers, OHP « (800) 525-2060
chris-hipple@leavitt.com

www.Irhinsurance.com

For more than 25 years, leavitt Recreation and
Hospitality Insurance has served the specialized
insurance needs of RV Park, Campground and Resort
owners from coast to coast in the United States.
Our agents are experts in insuring RV Parks and
Campgrounds.

Marshall & Sterling Campground

& Hospitality Insurance Program

Irene Jones ¢ (800) 782-2926
ijones@marshallsterling.com
www.campgroundandhospitalityinsure.com

Park owners across the country are switching to
Marshall & Sterling for Campground Insurance. We put
park owners first?matching your unique operation to
one of our many carriers. Our results2 Better coverage
and premiums.

Tillman Insurance Agency, Inc.
Dan Tillman ¢ (229) 242-5319
dan@tia-ins.com
www.tia-ins.com

Insurance Brokers and Risk Advisors serving the South
East Region

MEMBER BENEFIT PROVIDER

US Pharmacy Card-Coast 2 Coast RX
Hannah Clerico * (800) 931-8872
hannah_clerico@ajg.com
www.uspharmacycard.com/arve

This discount prescription coupon card will provide you
with RX medication savings of up to 60% at thousands
of pharmacies across the country including CVS,
Walmart, Kroger, Walgreens and their affiliates.

INTERIOR/EXTERIOR DESIGN
GOODS

Great American Direct

Donna Fout ¢ (757) 229-0567
shop@greatamericandirect.com
www.greatamericandirect.com

We offer factory direct mattresses, bed frames, and
outdoor furniture that provide comfort, style, and
warmth to the hospitality industry. Our Rugged Comfort
Sleep Systems are available in plush or wipedown
materials.

MEMBER BENEFIT PROVIDER

Sherwin-Williams Company

Mike Koncilia * (472) 794-2472
michael.j.koncilja@sherwin.com
www.sherwin-williams.com/store-locator
Sherwin-Williams manufacture and distribute paint
coatings and related supplies through 3,600-plus
company owned stores in all 50 states and Canada.
Take advantage of ARVC member special pricing - visit
your local Sherwin Williams store!

LICENSING
MEMBER BENEFIT PROVIDER

ARVC Combined Music License Program
arvec.org/music * (303) 681-0401

Take advantage of our exclusive combined music
license that includes coverage for both ASCAP and BMI
at drastically reduced rates. Monthly SESAC licenses
are also available at a discounted rate.

MEMBER BENEFIT PROVIDER

Motion Picture Licensing Corporation (MPLC)
Debbie Silva ¢ (800) 462-8855
dsilva@mplc.com

www.mplc.org

The MPLC Umbrella License is the most comprehensive
movie license available for campgrounds and RV parks.
ARVC members pay only $320 per park, per year for
unlimited indoor/outdoor movie showings.

MEMBER BENEFIT PROVIDER

Swank Motion Pictures, Inc

Kaitlyn Morgan * (800) 876-5577
kmorgan@swankmp.com
campgrounds.swankmp.com

Proud to partner with Walt Disney Studios & Lions Gate
Films as the exclusive licensing agent for RV Parks/
Campgrounds. Save 25% off published annual/semi-
annual campground site licenses for all Disney, Lions
Gate, Touchstone, & Summit movie titles!

MANUFACTURER
BUILDINGS/HOUSING

BUSHTEC USA

Gary Flaks * (973) 738-3777
gary@bushtecadventureusa.com
www.bushtecadventureusa.com

Camping and Outdoor Leisure have never been more
popular than they are today in the USA. For over 50
years, Bushtec Adventure has been manufacturing the
world’s finest canvas tents in its award winning, state of
the art factory in Ladysmith, South Africa.

Champion/ Athens Park Homes LLC
Dick Grymonprez ¢ (903) 677-0108
dgrymonprez@championhomes.com
www.athensparkhomes.com

Quality builder of park models and cabins with building
operations in Athens TX, Chandler AZ, Lake City FL,
Lindsay CA, Salisbury NC, Sangerfield NY, Weiser ID
and York NE.

MARKETPLACE

Conestoga Wagon Company
Jason Olsen ¢ (203) 247-7102
jason@conestogawagonco.com
conesfogawagonco.com

Our Conestoga® Wagons evoke an old west
ambiance with modern day comfort. Turnkey Shower
House with flexible floor plans and Canvas Tents with
log poles provide full glamping lodging.

Davis Tent

Will MARQUARDT  (303) 561-1817
will@davistent.com

www.davistent.com

Davis Tent is the leader in safari style glamping tents.
We focus on top quality tents and educating clients on
best practices in the glamping industry.

Eco Structures Australia
Josh Bell « (619) 610-0213
josh@ecostructuresusa.com
www.ecostructuresusa.com

Eco Structures Australia is a global leader in the design
and manufacturing of stylish, functional and structurally
engineered tent accomodation solutions. Our designs
are flexible and gown when your business and/or
budget grows.

Forest River Inc. Park Model Division
Gary Duncan ¢ (574) 262-2513
gduncan@forestriverinc.com
www.forestriverinc.com/parkmodels/

Forest River Park Model Division is a full line Park
Model manufacturer, featuring products including 12’
wide standard park models, rental cabins, office units,
shower units, and more.

Glitzcamp USA

Sean Wilson ¢ (310) 567-5618
swilson@shelterstructuresamerica.com
www.glitzcamp.com

GlitzCamp USA works with camps and venues across
North America to create flexible and unique hospitality
spaces. Our expert team of designers and installers can
help make your vision a reality.

Lakeside Park Models - Clayton Built
Michael Burleson ¢ (800) 465-7831
michael.burleson@cavhomesinc.com
www.lakesidetinycollection.com

Lakeside Luxury Park Models are vacation and
seasonal use living accommodations made with the
Clayton Built-™ promise of quality, efficiency and
affordability.

Lelands Cabins

Carol Stevens * (817) 587-6520
carol@lelandscustomhomes.com
www.lelandscustomhomes.com

Specializing in affordable, quality cabins and buildings
for your park. Built in Texas, delivered nationwide.

Montana Canvas Inc.

Curt Dinges ¢ (800) 235-6518
info@montanacanvas.com
www.montanacanvas.com

Montana Canvas produces the highest quality Wall
Tents, Luxury Camping, Glamping Tents, Outdoor Gear
and Tarps made in the USA.
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MARKETPLACE
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Outstanding Tent

Jason Higbee ¢ (415) 520-7654
jason@outstandingtent.com
www.outstandingtent.com

A world full of luxury safari tents, fully equipped lodges

and the fastest service. That is what you get from us,
while your guests get their well-deserved vacation.

Stone Canyon Cabins

Roberta Feist * (205) 465-8013
rfeist@feist.com
www.stonecanyoncabins.com

Stone Canyon Cabins offers durable, spacious and
customized park homes. Our customers experience
full satisfaction of product design, quality and price,
which has made us leaders in our industry. www.
stonecanyoncabins.com

Tent Masters

Steven Woodburn * (888) 988-8368
steven@tentmasters.com
www.tentmasters.com

Tent Masters is the North American distributor of
Luxetenten glamping tents

Tree Wise Designs

Reid Burland ¢ (218) 481-8733
reid@treewisedesigns.com
www.treewisedesigns.com

We create treehouses, Yurts, covered wagons and
adventure lodging for campgrounds and resorts. Our
designs are tailored for usability and durability with a
wide variety of models and customization creating a
unique experience your guests will love.

MARKETING SERVICES

MEMBER BENEFIT PROVIDER

Constant Contact

Hannah Clerico ¢ (855) 339-0045
hannah_clerico@ajg.com
www.constantcontact.com/pricing2pn=arvc
Constant Contact, Inc’s email marketing and online
survey tools help small businesses and organizations

connect to customer quickly, easily, and affordably and
build stronger relationships.

Insider Perks

Brian Searl ¢ (216) 232-3105
brian@insiderperks.com

www.insiderperks.biz

Our mission is to provide digital marketing services
that exceed our clients” expectations. Our purpose is
to delight, to inspire, to innovate, to provide the kind

of customer service and customer experience that our
clients will love us for.

Right Coast Creative

Kimberly Wootteon * (410) 302-6822
kim@rightcoastcreatives.com
www.rightcoastcreatives.com

Right Coast Creative specializes in marketing, camp
store, and revenue management solutions for the
outdoor hospitality industry.

Text Request

Brian Elrod ¢ (423) 218-011
brian@textrequest.com
www.textrequest.com

Text Request is a business texting software that makes it
easy for your team to manage 2-way text conversations
with  customers, or employees with complete
organizational oversight and unity.

FALL 2020 VOICE

MEDICAL/FIRST AID
SERVICES AND SUPPLIES

K+K Thermoforming

Keith Richards ¢ (508) 764-7700
sales@kplastic.com

www.k-kthermoforming.com

K+K Thermoforming has been in business since 1984,
producing custom packaging for all types of customers.
We are producing PPE face shields as part of our
product offering and can support you, your customers
and staff.

MEMBER BENEFIT PROVIDER

Ranger Ready Repellent

Ryan Mahoney ¢ (203) 400-8569
ryan@rangerready.com

rangerready.com

Ranger Ready Repellent is a better bug spray. Repels
Ticks Mosquitoes Gnats No See ums Biting Flies and
Chiggers. Deet Free We use Picaridin 20%. It Works

and Smells Great. Safe for gear. Safe for everyday use.
Non-oily. Made in the USA.

OFFICE SUPPLIES

MEMBER BENEFIT PROVIDER

Office Depot/ OfficeMax

Hannah Clerico * (800) 650-1222
hannah_clerico@ajg.com
www.officediscounts.org/arvc

Save up to 80% on over 93,000 products. Great for
your printing, cleaning and office needs. Shop online

and in-store. Free next day shipping on online orders
over $50.

MEMBER BENEFIT PROVIDER

Staples Advantage

Henry Turner ¢ (407) 475-4522
henry.turner@staples.com
www.order.staplesadvantage.com

Now the great prices and selection only Staples can
provide, delivered right to your business! Special
discounts available for ARVC members so sign up
today and start saving!

OUTDOOR FURNISHING

Cedar Forest Products

James Kuipers ¢ (800) 552-9495
quotes@cedarforestproducts.com
www.cedarforestproducts.com

Wood and steel shelters/pavilions/gazebos solid
cedar timber walled cabins, restrooms and multi-use
buildings, bridges, pergolas, site amenities.

Fireside Lodge Furniture Company
Brandon Andersen ¢ (218) 568-6188
brandon@firesidelodgefurniture.com
www.firesidelodgefurniture.com

America’s largest manufacturer of rustic furnishings. We
specialize in cedar log furniture, but also offer authentic
barnwood, hickory and pine.

Gama Sonic Solar Lighting
Matt Cohen ¢ (727) 688-5030
matt@gamasonic.com
gamasonic.com

Gama Sonic is the leading manufacturer of high quality
solar lamp lights. Solar lamp posts can be easily
installed anywhere outdoors without digging, trenching,
or running electrical wiring.

Jamestown Advanced Products, Corp.

Shari Hallenbeck * (716) 483-3406
shallenbeck@jamestownadvanced.com
www.jamestownadvanced.com

From grills to campfire rings, picnic tables to benches

and bike racks, Jamestown Advanced Products should
be the first stop for outdoor furnishings!

RJ Thomas Mfg Co./Pilot Rock
Bob Simonsen ¢ (800) 762-5002
pilotrock@rithomas.com
www.pilotrock.com

Designer and manufacturer of the Pilot Rock brand of
picnic tables, charcoal grills, campfire rings, benches,
trash receptacles, bike racks, lantern poles and more.

PLUMBING SERVICES/SUPPLIES

Midwest Innovative Technologies, Inc.

Eric Dennis ¢ (618) 740-0074

info@mitimfg.com

mitimfg.com

Replace frost-free hydrants without digging with the
patented Yard Hydrant Made Easy? pitless casing
system. (not for use with canister-style hydrants). Sliding
pitless adapter allows easy removal/installation
without the pitfalls of threaded connections.

The Tower Company

Christine Kornely ¢ (920) 682-6091
salestower@comcast.net
www.towercompany.com

Tower Company is your supplier of quality dump station
products. Products include Romort Water Towers,
sanitary hatch covers and dump station signs and Dogi
Pot products.

Total Restroom by Sustainable Supply

Scott Krueger * (720) 452-3064
scott@totalrestroom.com

www.totalrestroom.com

Our team of experienced Project Managers provides
campground restroom products through a streamlined
ordering process with total project cost-savings.

POOLS AND FOUNTAINS
SERVICES/SUPPLIES

Emerald FX, LLC

Chuck DeCaro ¢ (419) 663-3279
chuck@emeraldfx.com
www.emeraldfx.com

We design and build water features, creating a fun
water park for your campground.

MEMBER BENEFIT PROVIDER

Leslie’s Pool Supplies

Francisco Hernandez ¢ (602) 284-8249
fhernandez@lesl.com

www.lesliespool.com

Leslie’s offers a comprehensive pool supply product
line including chemicals, cleaning devices, equipment,
parts, recreational and safety products, as well as
unique items for the patio. We also offer professional
equipment installation and repair.

POOLCORP

Roberto Gonzalez * (708) 612-8666
roberto.gonzalez@poolcorp.com
pool360.poolcorp.com

POOLCORP is the world’s leading wholesale distributor
of swimming pool equipment, parts and supplies, and
related outdoor living products. The company operates
over 360 locations worldwide.



PROPANE

AmeriGas Propane L.P.

Stan Cardwell ¢ (901) 581-1954
stan.cardwell@amerigas.com
www.amerigas.com

AmeriGas is the nation’s largest propane company,
serving over 1.3 million residential, commercial,
industrial, agricultural and motor fuel propane
customers in nearly 50 states.

MEMBER BENEFIT PROVIDER

Ferrellgas

Patty Strong * (888) 337-7355
nationalaccounts@ferrellgas.com
www.ferrellgas.com

Ferrellgas provides propane gas solutions for your

home or business. Save money with our propane tank
delivery and maintenance options.

MEMBER BENEFIT PROVIDER

Global Gas, Inc

DD Alexander ¢ (303) 790-2661
ddalexander@globalgas.com
www.globalgas.com

Global Gas, and its Independent Propane Network,
is committed to continually providing its customers
with the most convenient and economical method of
procuring propane.

MEMBER BENEFIT PROVIDER

Suburban Propane

Skeeter Meyers ¢ (800) 643-7137
smeyers@suburbanpropane.com
www.suburbanpropane.com

Suburban  provides state-of-the-art  bulk refilling
dispensing units, bulk propane installations, discount
pricing, equipment, on-site safety training and
instruction, safety signage with 24-hour emergency
service available.

PUBLICATIONS/BOOKS

Woodall’s Campground Management
Ben Quiggle * (574) 306-7781
bquiggle@rvbusiness.com
www.woodallscm.com

Woodall's Campground Management is owned by
Elkhart, Ind.-based G&G Media LLC. and circulates
to over 14,000 RV parks and campgrounds monthly,
while also operating a website focused on industry

news at WOODALLSCM.com.

REAL ESTATE SERVICES

Baehre Real Estate

Russell Baehre, OHC ¢ (830) 896-5050
info@rvparksforsale.com
www.rvparksforsale.com

A fully licensed Real Estate firm specializing in
campgrounds, RV parks and RV resorts for over 30
years! Proud ARVC member for 25 years!

Colliers International Manufactured
Housing & RV Group

Alyssa Conlon ¢ (561) 213-1532
kristin.barham@colliers.com
colliers.com/manufacturedhousing

The Colliers Manufactured Housing & RV Group focuses
exclusively on MH communities and RV resorts across
the U.S. and Canada. Whether you are interested in
disposition, acquisition or simply maximizing the value
of your existing assets, Colliers can help.

Marcus & Millichap Real Estate
Investment Services

Bob Kaplan ¢ (303) 328-2034
bob.kaplan@marcusmillichap.com
kaplanbrokeragegroup.com

Real Estate Brokerage Services Exclusively Focused On
The Outdoor Hospitality Industry.

Parks & Places, Inc.

Mark Whitworth ¢ (850) 385-4311
mark@parksandplaces.com
www.parksandplaces.com

Proudly giving you the quickest response, most

professional marketing package and best team to help
sell or buy campgrounds & RV parks.

The Campground Connection

Marilyn Deward ¢ (616) 532-4835
mdeward@gmail.com
www.thecampgroundconnection.com

Assessment & Analysis If you are like most Campground
Owners, the majority of your wealth is tied up in your
Business. We help you plan your exit strategy so when
the time comes, you are able to extract the maximum
value from your business.

RECREATIONAL
EQUIPMENT/SUPPLIES

Cheltec

Jason Marquez * (941) 536-7365
jasonm@cheltec.com

www.cheltec.com

Our mission is to manufacture and distribute high
quality products that serve the global marketplace
with excellence. We inspire to build trust and long term
relationships through uncompromising integrity and our
commitment fo truly making a difference.

MEMBER BENEFIT PROVIDER

Club Car - Ingersoll Rand

Steve Bledsoe ¢ (615) 794-0304
steve_bledsoe@clubcar.com

www.clubcar.com

Club Car is the world’s largest manufacturer of small-
wheel, zero-emissions electric vehicles, including

light-duty vehicles, heavy-duty 4x4s and multi-person
transports.

Coach Cliffs Gaga Ball Pitts, LLC
Cliff Silverman * (847) 573-2377
coachcliff@gagaballpits.com
www.gagaballpits.com

Gaga Ball Pit Systems is the leading innovator and
supplier of all things related to Gaga Ball.

Commercial Recreation Specialists

Ron Romens ¢ (608) 848-8781
ron@crs4rec.com

www.crs4rec.com

CRS  provides  recreation  solutions including
WaterBased Family Entertainment Centers, Inflatables
for Pools/Waterfront, AquaClimb Walls, Paddling and
Pedaling, Indoor/Outdoor Play Equipment, MiniGolf,
Shade and much more.

Kangaroo Jumper Inc.

Courtney Childress * (865) 387-8706
courtney@kangaroojumper.com
www.kangaroojumper.com

The first and sill the best! Customization of graphics
and Jumper size and total quality control with inhouse
manufacturing. Made in America, Texas to be exact!

Quadrini-USA

Bob Nuttelman « (800) 618-1512
bob@quadrini-usa.com
www.QUADRINI-USA.COM

We are importers of electric bikes, offering fleet
leasing/purchase of E-Bikes.

Sandy Creek Mining Company

Jason Woodruff ¢ (419) 435-5891
info@sandycreekmining.com
www.sandycreekmining.com

Sandy Creek Mining Company is the leading provider

of equipment and mining rough products used in
panning attractions around the world.

MARKETPLACE

RECREATIONAL
EQUIPMENT/WATERCRAFT

Corcl

Carter Brigham ¢ (855) 932-6725
carter@corcl.com

www.corcl.com

Corcl, the fun way to get around! Offer your guests
innovative ways to play on your waterfront.

ModUDock, Inc.

Jeff Spence ¢ (262) 367-3100
info@modudock.com

www.modudock.com

Manufacturer of ADA compliant, maintenancefree
modular dock systems. Accessories include: gangways,
ladders, benches, roof systems, lights, cleats, bumpers
and more. 50 year decking warranty with a 15 year
structural and floatation warranty.

RESERVATION SYSTEMS

Astra

Sarah Bennett ¢ (518) 218-5095
astraparks@aspiraconnect.com
www.AstraParks.com

Astra is the largest provider of campsite reservations
in North America, increasing visibility of RV parks and

campgrounds through ReserveAmerica.com, which
reaches over 12 million outdoor enthusiasts each year.

Campground Commander, LLC

Mary Moeller * (816) 835-9571
mary@campgroundcommander.com
campgroundcommander.com

Forge ahead with more reservations! Easy-to-use
campground reservation software by Campground
Commander, built for small to mid-sized campgrounds,

boasts a long list of standard features plus new unique
features not found on other reservation software.

Camplife

Tyler Duffy « (615) 681-7289
tyler@camplife.com

www.getcamplife.com

Camplife reservation software helps park operators

easily maximize their properties and provide an
experience that guests can’t wait to repeat.

Campspot

Joshua Traxler ¢ (616) 226-5492
josh.traxler@campspot.com

www.campspot.com

Campspot is a powerful campground reservation
software designed to meet the needs of today’s
campground owners. Our optimizable reservation grid,
intelligent business rules, and userfriendly design create
more revenue and drive visitor satisfaction.

Megasys Hospitality Solutions

Mark Jewart * (918) 743-0100
mjewart@megasyshms.com

megasyshms.com

Megasys Hospitality Solutions provides the best-
in-class property management software and online
booking solutions for parks, campgrounds and other
recreational facilities. Magasys can integrate all your
operations needs, in a single solution!

MEMBER BENEFIT PROVIDER

NewBook International Inc.

Jerome Staverosky

admin@newbook.cloud

www.newbook.cloud

NewBook is an award-winning tourism technology
platform  designed especially for RV parks &
campgrounds that has a proven track record in
increasing revenue and productivity for thousands of
users globally.
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Pitchup.com

Dan Yates ¢ (917) 410-7212
brenda@pitchup.com

www.pitchup.com

Pitchup.com is the leading specialist for booking
outdoor accommodations online. Our award winning

website and mobile platform help customers find and
book the perfect location.

ResNexus

Travis Orton ¢ (801) 806-0002
torton@resnexus.com

WWWw.resnexus.com

ResNexus is professional-grade, property management

software for any business operating a reservation
system.

RMS North America

Erin Philips * (858) 427-1200
hello@rmsnorthamerica.com
www.rmsnorthamerica.com

RMS is a global hospitality software company providing

cloud-based reservation management systems to parks
and campgrounds.

Sovereign Sportsman Solutions, LLC

Bill Creighton * (703) 850-5711
bcreighton@s3gov.com

www.s3gov.com

S3 is a leading provider of business services and
technology platforms for the outdoor recreation
industry. We partner with state agencies, tribal councils,
and Canadian provincial to provide transaction-based
licensing, permitting systems.

Spot 2 Nite

Terry Broussard ¢ (337) 501-5181
terry@spot2nite.com

www.spot2nite.com

Spot2Nite is an innovative mobile app “Built by avid
RV'ers” aimed at upending the traditional marketing

partnerships of your park business while also creating
a great experience for our joint customers.

Staylist

Larry Sink * (865) 248-0045

Isink@staylist.com

www.staylist.com

Staylist is an easy-to-use, comprehensive reservation
management solution that provides seamless, simple
property search, booking, and payment functionality
for both guests and owners. Trusted by established
resort and lodging companies.

RESORT MANAGEMENT SERVICES

Advanced Outdoor Solutions

Kathleen Walsh ¢ (800) 579-9796
kwalsh@advancedoutdoor.biz
www.advancedoutdoor.biz

We provide technology, management, accounting,

and staffing services. We also provide construction and
design services.

IVEE Group

Tom Mason ¢ (404) 477-6189
tmason@ivee.com
www.Turnstonegroup.com

IVEE Group is an owner/ operator and 3rd party RV
Resort Management Company. Our primary focus is
to Improve Value and Enhance Experiences of guest,
associates and our partners.

LEANTO

ScottHale + (360) 298-1684
hello@stayleanto.com
www.stayleanto.com

Take the easy way out. Glamping differentiates your
business, increases your bottom line, and attracts a
bigger audience to your campground.

FALL 2020 VOICE

MBW Communications

Craig Hunter ¢ (970) 420-0559
craig@mbwcommunications.com
www.mbwcommunications.com

Leading provider of Kenwood two-way radios for
all your communication needs! Resort management,

grounds management, security and more! Increase
efficiency and safety with Kenwood ProTalk radios!

Newport Pacific Capital

Celeste Taylor ¢ (949) 852-5575
celeste.taylor@newportpacific.com
newportpacific.com/rvandmarinamanagement

Newport Pacific Capital is a full service RV resort
management company that combines a high touch,
family oriented operational style with all of the
resources a larger company can provide.

RV ASSOCIATIONS/CLUBS/
MEMBERSHIPS

Good Sam Enterprises

Ann Emerson ¢ (805) 667-4100
aemerson@goodsamfamily.com
www.goodsamclub.com

Largest network in North America with over 2,100
affiliated parks.

SANITATION
MAINTENANCE/ SUPPLIES

Phelps Honey Wagon, Inc.

Jaylene Shannon ¢ (717) 502-1090
info@phelpshoneywagon.com
www.phelpshoneywagon.com

Phelps Honey Wagon is an industrial waste & water
handling wagon with a 3 Inch commercial diaphragm
pump that pumps 60 gallons per minute. Our wagons
are built from C channel steel to resist rust. We have
been serving the recreation industry since 1970.

SECURITY/ACCESS CONTRO

MEMBER BENEFIT PROVIDER

Identity Guard

Hannah Clerico * (855) 443-7748
ukhan@identityguard.com
www.identityguard.com/arvc

Identity Guard monitors your valuable credit and
identity information, with alerts that can help you
respond quickly if certain changes indicating fraudulent
activity are detected.

Parking BOXX

Brad Henkel « (800) 518-1230
brad@parkingboxx.com
www.parkingboxx.com

Gates, access control & payment solutions. We offer
high quality systems, professional installation, and great
service. Ask how we can help YOU make more money!

RadioBoss 2Way Radios

Adam Smith s (516) 694-6000
adam@radioboss.com
www.radioboss.com

RadioBoss 2Way Radios deals in sales, rentals, and
repairs of twoway radios. We also carry a line of
waterproof accessories for any twoway radio.

STAFFING/
RECRUITMENT/TRAINING

Workamper News, Inc.

Jody Duquett * (501) 362-2637
editor@workamper.com

www.workamper.com

Workamper News is dedicated to helping you build a

successful recruiting program that can decrease your
hiring stress while increasing your bottom line!

TELECOM/INTERNET/ SATELLITE

ALVI Satellites

Bill Dorsey ¢ (770) 547-1800
bill@alvisatellites.com

www.alvisatellites.com

Alvi Satellites has been an authorized DIRECTV
Business Hospitality dealer since 2006. We specialize

in the installation of TV, Internet and Phone systems in
Institutional, Commercial, Lodging & Residential.

Digitalway Services

Tim Murry ¢ (817) 304-3595
tim@digitalwayservices.com
www.digitalwayservices.com

We are a coast to coast, turnkey cable /wifi provider to
the RV park & resort industry. Pay wholesale NOT retail
rates. We customize your installation to fit the needs of
your park. Our impeccable service record speaks for
itself. Call us today!

Jabba Communications Inc.

Allie Bielas ¢ (602) 235-0591
info@jabbacom.com

jabbacom.com

North America’s leading Internet Services Provider,
designing, deploying and managing streaming-
capable, dependable networks since 2002. Now
offering JabbaTV and JabbaTalk. Add revenue and

value to your property with our triple play services!

Maratech WIFI

Chris Maracle * (817) 609-5974
ceo@maratechwifi.com
www.maratechwifi.com

We design, implement and administer WIFI and wired
networks.

Private Cable Systems of MI INC
Amanda VanDam ¢ (231) 744-8876
amanda@pvtcable.com
www.pvicable.com

As a Nationwide provider we specialize in private
cable systems specific to your needs. We have several
different options available with rates as low as $2.49
per site.

Satellite Connections, Inc

Scott Mcnett * (419) 228-3474
info@satelliteconnections.com
www.satelliteconnections.com

Satellite Connections, Inc has been serving the satellite
industry for 34 years. Satellite Connections, Inc is
headquartered in Lima, Ohio. A single source for Dish,
Highspeed Internet, and Camera Systems.

Sound Marketing Inc./It's All About Satellites
Barry Conley ¢ (505) 296-9423
barry@itsallaboutsatellites.com
www.itsallaboutsatellites.com /what-we-do/di-
rectv-for-business/ directv-rv-parks-campgrounds/

A leading provider of television systems &
programming. DIRECTV for RV parks and campgrounds
since 1996. Ask about COM2000 SD/HD headends.
No converter boxes!



Tengolnternet, Inc.

Kimberly Chung ¢ (512) 469-7660
marketing@tengointernet.com
www.tengointernet.com

Tengolnternet is proud to be the nation’s leading

provider of wireless networks and guest services to the
hospitality industry.

Xcelerate Networks

Rachel Barnette * (855) 442-4908
info@xnservices.com

Xcelerate Networks is an industry leader in providin,
robust broadband services. We value the demand for
fast, flexible internet and video options, and understand
the importance of staying connected. Let us design a
solution to keep the whole family happy

VENDING/COINOP MACHINES

Fluid Manufacturing

Pete Parafin * (209) 334-6144
fluidmfg@aol.com

www.fluidmfg.com

Factory direct pricing on coin/token operated shower
controls, coin counters and bill changers. Save up to

15% off American Changer Bill Changers EVERYDAY
with exclusive ARVC member pricing!

The Ice Depot USA

Edward Boudreaux ¢ (251) 517-3970
allison@cstoresolutions.net
www.theicedepot.net

Stand alone ice vending machines.

WASTE CONTROL/
RECEPTACLES/SUPPLIES

DOGIPOT

David Canning ¢ (407) 888-4627
info@dogipot.com
www.dogipot.com

Dogipot has the most environmentallyconscious and
highest quality dog waste removal products to help
keep campgrounds and RV parks free from the nuisance
of unsightly, smelly and harmful dog pollution.

WATER/WASTEWATER
TREATMENT/ SUPPLIES

Active Water Solutions

Terry Wilson * (832) 571-1111
info@activewatersolutions.com
www.activewatersolutions.com

Active Water Solutions, LLC manufactures selfcontained,
transportable wastewater treatment units to provide
safe, clean water when and where it is needed. Versatile
designs, scalable solutions and proven technology.

Zoeller Company/ Clarus Environmental
Jason Myer ¢ (502) 778-2731
jasonm@zoeller.com

www.zoeller.com

Offers environmentally sustainable products, solutions,
and services for the collection, treatment, and disposal
of residential and community wastewater.

MARKETPLACE

WEBSITE SERVICES/ MOBILE APPS

App My Community

Rose Duemig ¢ (636) 236-1469
rose@armstrongsoft.com
www.appmycommunity.com

Create a Mobile app downloadable by your resort
name and branding to include all of your resort and
local information. Features include built in sponsorship
opportunities to aid as a revenue source! Stay
connected to your guests year round!

campersAPP

Travis Gere ¢ (888) 231-2267
info@campersapp.com

WWw.campersapp.com

Campground mobile app developer providing custom
experience apps for campgrounds and resorts. Features
include: inapp purchasing, realtime alerts, activities
calendar with reminders, park services information,
games, nearby attractions & more.

Happy Camper Websites

Lance Thames * (940) 566-2420
info@happycamperwebsites.com
happycamperwebsites.com

Happy Camper Websites is the simplest way for
RV Parks to get a powerful web presence. We know
websites because we've been in the software business
for over 35 years. We know your customers because
we are full-ime RVers. We ARE your customers.

Strait Web Solutions

Roxi Baxley ¢ (360)797-3799
roxi@straitwebsolutions.com
www.straitwebsolutions.com

Strait Web Solutions has been providing web services
to the RV Park & Campground industry for more than 10
years. We offer web design and development services,
web hosting, social media marketing and consulting.
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It takes a strong team to make a park successful. Shown here

is the team at Voyager RV Resort & Hotel in in Tucson, Ariz.
L AL ]
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ARVC Foundaon
ADJUSTING TO YOUR NEEDS

New Scholarships Will Enable More Employees and
Team Members to Participate in OHCE2020

For the ARVC Foundation, Novem-
ber is one of the greatest times of year.
Not because of the turkey and ham
that will soon grace nearly everyone’s
tables, but because it is the one time of
the year where members of the ARVC
Foundation are able to see and interact
with the many individuals that have
benefitted from receiving Foundation
Scholarships throughout the years.

“It is an absolute joy and honor to
see the growth of so many owners and
managers that have received an ARVC
Foundation Scholarship over the
years,” says Cyndy Zbierski, ARVC
Foundation Chair. “Seeing and hear-
ing, firsthand, the impact of attending
ARVC educational offerings renews
our energy and desire to keep finding
ways to give back to the industry and
2020 is no different. With the impact
of COVID-19 across our industry, this
year we knew we had to find a way to

pivot our efforts and find ways to offer
more to those looking for support in
attending the 2020 Outdoor Hospital-
ity Conference and Expo (OHCE).”

While there is no doubt
OHCE2020 will look and feel differ-
ent this year, due to the new virtual
format, the ARVC Foundation realizes
that the significantly lower price point
offers the opportunity for so many in
employee/team member roles to take
part in the conference that may not
have been able to in the past. With
that, the ARVC Foundation is working
to structure scholarships that serve
both the owners/managers as well as
the employees.

“There are so many opportunities
for professional growth and learning at
OHCE,” says Paula Horwitz, execu-
tive director of the ARVC Foundation,
“and, in years past, owners and man-
agers had to make sometimes hard de-

cisions about what sessions to attend.
his year, however, the ARVC Founda-
tion wanted to be sure to continue to
support the owners and managers and
maybe even lessen the burden more
than financially! By offering scholar-
ships to employee/team members, the
ARVC Foundation will make it possi-
ble for owners to work with their team
to spread out across the learning ses-
sions, visit with more exhibitors and
come back together at the end of each
day with ideas that will continue to
push their businesses forward.”

The ARVC Foundation is look-
ing forward to supporting more than
20 people to attend OHCE this year
through both full attendee-priced
scholarships as well as scholarships
for those that would fall into the
“add-on” or employee categories. Visit
ARVCFoundation.org to learn more
and apply for scholarships.

REGISTER FOR OHCE2020 AND DONATE!

From the COVID-19 pandemic to natural disasters, the impact on RV parks and campgrounds
across the country in 2020 has been great. Here's a chance to help your fellow park owners! To
help those in need, ARVC will donate a portion of each full-price registration to the virtual 2020
Outdoor Hospitality Conference and Expo (OHCE) you purchase to the ARVC Foundation.
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Finding
Tranquility

In a year that has brought more than its fair share
of challenges, we are all reminded—more than
ever—how our campgrounds offer their guests a
much-needed oasis of peace and tranquility. In
this photo, the warm glow of a cabin set under a
starry sky is reflected in one of four ponds at ARVC
member-park Country Bend Campground in
Litchfield, Ill. If you look closely to the left, you'll
see the lights of a line of campers stretching into
the distance. No wonder their owners were
attracted to this serene setting.

Country Bend Campground, Litchfield, Ill.
Photo Credit: Michael Crow

VOICE FALL 2020

PHOTO FINISH




F arve
arvce
National Association of RV Parks & Campgrounds

9085 East Mineral Circle, Suite 200
Centennial, 0 80112

: Check out the
REDESIGNED
website!

Update your COMPLIMENTARY o~
GoCampingAmerica listing regularly

DOWNLOAD THE MOBILE APP!
f v &

, P Google play




